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irst

Why graphic standards?

Tools and guidelines will help Health First, Inc. most effectively

’ThiS gUidCbOOk has been corTTmunicate our brand gra.phically. The sampl'e layouts, font
choices, colors, and style guides have been designed by Health
designed to ShOW the “I'U.ICS” First Marketing to serve various Health First Departments most
efficiently—while still allowing for creativity and customized
of the Health First graphic esEEEine.

standards and how “Hexible”

maintain brand consistency

they are. The system has been preserve clarity in message
empower others to solve
designed to encourage creativity evoke creativity

and to offer logical flexibility. What is a brand:
at is a brands

A brand is a person’s perception of a product, service,

It is intended for associates and

VCHdOI'S WhO contribute to the experience or organization. It is more than our logo.

However, our logo and the graphics that surround it can help
retine=of-tle- to tell the story of our brand.

......
Source: ???
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Why careabout our brand?

Because CARE is at the heart of Health First, Inc. values and

what we do. Evoking an emotional response from viewers by

I ntegrity

communicating the positive characteristics of our organization

is paramount. A strong brand helps Health First gain greater

C 0mpassion

respect and recognition in our community.

CLARITY Health First Values A ccountab ility

A clear voice helps solidify our place in the minds of our

community — allow us to proactive in our message rather R e_gpecl’
than be labeled by the unaware.

E xcellence

ATTRACTION

“Living” a developed and strong brand gives us the ability to
attract and retain the elite caliber of health care workers needed
to impact the well-being of our community.

RECOGNITION

A strong brand allows us to sustain awareness for the programs
and services we provide for the community, for those in need,
the sick or the less fortunate. These are valuable and measurable
contributions that deserve recognition.

TRY THIS STRETCH

Think of 5 ways every associate could help live our values and
EVOLUTION make our brand stronger. Submit them to xxxx or share with

The graphic standards and supporting tools have been developed your supervisor? Or make one small change today? Ute magna
to be flexible and to successfully accommodate growth or other

necessary business evolutions. By relying on the core system cons adignit ad diamet loborem non utpat wisl in henibh

Health First, Inc. can conserve energy and resources needed when eseniam incinci tin ea facip ex eum irillam duisse dit ipsum ea
launching new endeavors. . .. ..
9 facipsum autpatu eriuscil doloreet iriure do




Mission + Vision=
the backbone of our message

The graphic standards that support Health First Inc.’s brand
have been developed with our values, mission and vision in
mind....when creating a communications for Health First,

refer to these key points to stay focused and consistent.

HEALTH FIRST MISSION

Our team POSITIVELY changing the health
and well-being of you and your family
through EXCELLENT and COMPASSIONATE
health care.

HEALTH FIRST VISION

Skilled and dedicated people delivering high
quality, PATIENT-CENTERED health care that
improves lives and communities.

EVERY PERSON. EVERY TIME.

TRY THIS STRETCH

If our mission were a picture, what would it look like to you?
If our vision were one object, what object would you choose?
Why? Write your thoughts on paper and refer to them when
choosing imagery for your communications.

POSITIVE

Ute magna cons adignit ad diamet loborem non
utpat wisl in henibh eseniam incinci tin ea facip ex
eum irillam duisse dit ipsum ea facipsum autpat

+

EXCELLENCE

Ute magna cons adignit ad diamet loborem non
utpat wisl in henibh eseniam incinci tin ea facip ex
eum irillam duisse dit ipsum ea facipsum autpat

+

COMPASSIONATE

We are not just brick and mortar. We are people
working together to help people, so, show them in
your communications.....

+

PATIENT-CENTERED

Just as our patients are our focus when we are
treating them, they should be our focus when
creating messages for them to read...respect for
subject matter and reader....easy to understand...
most are not in the field and may not understand
technical terms....

+

CONSISTENCY

Ute magna cons adignit ad diamet loborem non
utpat wisl in henibh eseniam incinci tin ea facip ex
eum irillam duisse dit ipsum ea facipsum autpat




Health First Logos

Health First, Inc. is compromised of many services and facilities.
A system has been developed for a variety of communications
mediums and situations including the introduction of tools to
help simplify marks where the Health First logo may not be
needed. The complete set of logos is located in Health First
Marketing Department and on www.hfmarketing.com.

Health First Master Logo
Refined for improved readability

Health

irst

Hospital Logos

Holmes
Cape Regional Palm Bay i
Canaveral MEDICAL Community  Viera
HOSPITAL CENTER HOSPITAL HOSPITAL

Health Health Health . Health
irst irst irst First

When do | use “of Health First” or
"at Health First” instead of the logo?

This configuration assumes
the Health First logo appears
of HEALTHFIRST elsewhere in the communication
+HERE kst piece. It was developed to help
reduce redundency and to help

ADD "a service of” o _
broaden our graphic identity.

Other Health First Facilities and Services Logos
Facilities with an affiliation to a particular Hospital need a
different set of tools to help “tell their story.” Meanwhile, some
of our services need unique logos to help them compete in a
competitive marketplace. Below are select logo examples for
integrated services, outpatient services, and other brands. Notice
how each has its own look—working together as a system and

supporting our brand with unified voice.

THE
Heart
CENTER .
Hospice

irst
Health,. BRIGHT

7S

Birthing Care of HEALTHFIRST

SERVICES

Private Duty Aging

NURSING INSTITUTE

FIRSTFLIGHT

of HEALTHFIRST

The Health First Marketing Department is responsible for addressing all
logo needs on a “per department” basis.

Questions? Visit www.hfmarketing.com or call 321.434.4333.



Color Type

Health First’s color palette has been inspired by Health First has two primary typefaces: Adobe Garamond Pro
the real colors we see every day in Brevard County. (a serif font) and Frutiger LT 55 (a sans serif font). Both are
From the blues in the sky and the Intracoastal to the highly legible and work together well in a variety of weights
shells that gather on our beach, these are the subtle and styles to give our graphic identity a broad visual range.

soothing colors that express the healing services

and facilities we strive to create. Adobe Garamond Pro Regular Font Licensing:
Adobe Garamond Pro Italic What It Means To You
Health First colors AdObe Garamond PI‘O BOld Fonts are protected
Adobe Garamond Pro Bold Italic under trademark law,
which means you must
own a legal copy before
Frutiger LT 55 Roman Regular you can use it. Health
. . First has a company-wide
Frutiger LT 55 Roman Bold Contact the Marketing
HF Color Name HF Color Name HF Color Name Department for details.

Frutiger LT 55 Roman Bold Italic

Hospital Affiliated Colors

Keystone facilities are assigned their own unique

colors to help patients associate with each location. TRY THIS STRETCH
Close your eyes and think about driving over one of
the three causeways we have in Brevard. What colors
do you see? What is the color of the water really like?
The soothing feelings that you evoke replicates the

environment we create for our associates, patients,
PMS 2756 PMS 2727 PMS 7403 PMS 7403

Holmes Cape Canaveral Palm Bay Viera . . . .
Regional Hospital Community Hospital by making the Health First experience more soothing,

Medical Center Hospital you're helping to build our brand.

and visitors. You are the front line of our business—




Our Graphic Communications
Our print and digital communications have been designed
with our Values, Mission and Vision in mind. They work
together to send a unique yet unified voice about our
brand to the community through subtle and strategic
graphic elements. We will outline some of these elements
on the facing page.

Sample layouts for our graphic communications

have been developed by the Health First Marketing
Department to help inspire the associates and vendors
who create these documents. The messages they carry are
important, and like our logos, will be managed by the
Marketing Department.

Remember, the word-of-mouth about our brand carries
more weight with the consumer brochures, ads and flyers.
They work in conjunction for our brand, and it is the

sum total of all our efforts—associates and marketing
materials—to project a unified personality.

You are the most important part of our brand, as you
provide the “face” of Health First. By learning about our
graphic communications, you become better able to use

your talents to live out our mission, vision, and values.

Have an idea? Send it to: hfmarketing@health-first.org

BEGINNING

.
et

Birthing Care

SERVICES

Holmes Cape
i Canaveral
Rogorsl et

cccccc

Heallly,

lorem ipsum

LOREM

ot st ome, conecitun listen to your

HEART

sionof heat disease can saveyour

A CLOSER

LOOK AT
STRATEGIC
i GIVING

ealth
e Healll First

N

o

Foundation

SHEALTHFIRST
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TRY
THIS
STRETCH

below could be

used to describe
it. Pay attention
to the feelings

that the pieces
evoke in you.

POSITIVE
+
EXCELLENCE
+
COMPASSIONATE
+
PATIENT-CENTERED
+

CONSISTENCY



Health

Our print and digital
communications system is
designed to be flexible.
It's all about freedom from
the constraints of a rigid
set of rules.

It's all about being

FLEXIBLE,

and creating options

in lieu Of restrictions. about our brand to the

community through subtle and

strategic graphic elements.

Inspiration Cards, found in this binder, for our graphic
communications have been developed by the Health First Marketing
Department to help inspire the associates and vendors who create
these documents. They are intended to be guides that help launch
communication projects, and are designed to provide options rather
than limiting rules whichmust be followed in every situation.

The system strives to:

e Empower problem solvers

e Sustain brand and branding elements

e Encourage creativity and critical thinking,
while protecting the integrity of the brand

Our system is flexible and the Marketing Department are leaders who
determine when rules can be broken—there are always exceptions
when a situation calls for a unique solution.

A binder has been selected for the flexibility of updates and provides
the latitude for users to add reference materials based on their role
with Health First marketing.

Our collateral works together to
send a unique yet unified voice

irst INSPIRATIONCARD

Introduction

TABLE OF CONTENTS

Logos

Corporate/Hospital

Understanding Logo
Flexibility

Creating Logos

Strategic Application

Communication Elements
Color Wrap

Color Blocks and Slideshow
Mesh

Color Palette

Typography

Photography

Advertising

Full Page, Color Ads
Ads, 4 color

Ads, Black & White
Postcard, Direct Mail
Web Banners

Brochures

4x9, Rack Card

4x9, Single-Fold, Rack Card
4x9, Tri-Fold, Rack Card
4x9, 4-Fold, Rack Card

4x9, Insert

8.5x11, Single Fold

Other Collateral

Flyer (8.5x11)

Posters (In-House, 8.5 x11)
President’s Message



WORD COUNT CHART

Suggested Word Count

Full Page, Color Ads (8.5 x 11) 65
Ads, 4 color
3 col x 16" 117
3colx6” 64
2 col x 4" 44
Ads, Black & White
5 col x 10" 345
3 col x 16" 117
3colx7" 85
2 col x 4" 44
Postcard, Direct Mail 115
Web Banners
health-first.org Homepage 20
FloridaToday.com Blockbuster 10
4x9, 4-Fold, Rack Card* 1,100
8.5x11, Single Fold 1,020
4x9, Tri-fold, Rack Card* 746
4x9, Single-fold, Rack Card* 330

4x9, Rack Card*
4x9, Insert*

Other Collateral

155 (body), 88 (sidebar)
155 (body), 88 (sidebar)

Flyer (8.5x11) 520
President’s Message 483
Posters (In-House, 8.5 x11) 212

Note: suggested word counts do not include headlines or captions.

MORE ON CREATIVE BRIEFS

Creative briefs are short documents that outline the strategic
direction for creative development. Very short briefs cover
questions like those asked on the inspirations cards such as
specifications, target audience and contact information for the
call to action. Longer briefs cover the communication objectives
and strategy and detail any elements that the final piece of
creative should include. To the right are some questions you can
ask yourself and your internal client to help develop a strong
communication piece.

A more complex tool has been developed to help Marketing
Specialists assess the requirement of a project. This document
can be found at _xServerLocation_.

What is the objective and goal of
the communications?

What do we want people to do differently
and why?

How do we expect to impact attitudes
and behavior?

What are people doing and thinking now
instead? Why? How can we challenge that?

What do competitive communications look
like and how should we avoid imitating them?

Health
st
EXAMPLE:
#
s
listen to your
HEART
e st
Thi
2 NEL —
Have you used the proper entity logo?
CHECKLIST Have you used the proper entity color?

i 2
Does your copy fall within the word count?

This section is
intended as a final
review. It will help
determine if the
piece bei.ng created i you use dots for phone numbers?
is following the (e.g. 321.434.7873)

most important

guidelines outlined

in these cards.

Are all your images 300 dpi and CMYK?

Have you ran spellcheck?

istency?
ou checked header consis!
'(-‘:;.EK\\ Caps, Upper/Lower Case, etc.)

INSPIRATIONCARD
How To Use These Cards

INSPIRATIONCARD

SUITABLE FOR:
« Magazines
« Newspaper

SPECS:
«7.875" x 10.375"

7 Full Page, 4 Color Ads ———

« No bleed
(8.5x11 or larger page)

« 4-color printing
(images and artwork should be CMYK)

\WORD COUNT:
« 65 words
(does not include
captions or headlines)

ELEMENTS USED IN THIS EXAMPLE:
« Color banding & blocking
o Slideshow
* Mesh
* Logo wrap

s a sample only. It is not meant to representan approved design.
is i 2

CREATIVE BRIEF
Entity:/
Target Audience: -

] N ——
Call to Action: __—————————

Contactinfor
publication(s): -

lease Date:
Publication Date: Rel

HF Marketing Contact: |

CREATIVE BRIEF
This section is intended to
help Marketing Associates
relay important information
about the communication
piece to the vendor or other
associate. It can also be used
when assessing a project
request from an internal
client. For help creating
more detailed creative briefs,
see the back of this card.

CARD TITLE

SPECS

This section will help
you determine if the
format is suitable for
the desired function of
the communication
piece. The size of the
piece is noted so that
print estimates can be
secured and a word
count is included to
help you work with a
copywriter efficiently.
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Logos, Corporate and Hospital

HEALTH FIRST LOGO

The logo for Health First has gained considerable equity in Brevard County
and the surrounding areas. Our mark graphically identifies our facilities and
services, in addition to distinguishing ourselves from other organizations.

It should be used to identify all Health First communication and collateral.

et
irst || SAFE AREA

Provide sufficient space around the
Health First logo. The recommended
l distance is approximately the height of
the mark.

Health First
Corporate Color

X x—ft———  Note: The only exception is the “Color Wrap”
which is explained on the “Color Wrap” card
in the “Communication Elements” section.

BLACK & WHITE REVERSE

Health Health
irst irst
MISUSES

Although PMS 2727 is one of our Don’t rotate the logo. Don't stretch the logo.
colors, do not use it on the logo.

The only approved colors are

PMS 2756 or Black.

Health” Heal ﬁ %
st

Don’t use just the “letters” of the Don't fill the logo with a gradient. Don’t add embosses , shadows or
logo. It should always been used with glows to the logo.
the blue or black background.




HOSPITAL LOGOS

Available Formats

By using the correct file formats with the listed
software, your Health First logo will reproduce
at the highest quality level possible.

PRINT USE

Adobe InDesign
e Preferred: EPS, Al
e Other: TIF, GIF, JPG

Adobe Illustrator
e Preferred: EPS, Al
e Other: TIF, GIF, JPG

Microsoft Excel
e Preferred: TIF, GIF
e Other: JPG

Microsoft Publisher
e Preferred: EPS
e Other: TIF, GIF, JPG

Microsoft Word
e Preferred: TIF, GIF
e Other: JPG

Corel Draw
e Preferred: TIF, GIF
e Other: JPG

QuarkXPress
e Preferred: EPS, Al
e Other: TIF, GIF, JPG

ELECTRONIC USE

e Preferred: TIF, GIF
e Other: JPG

WEB USE

e Graphics: GIF

e Picture: JPG

e Other: PNG

e Do not use: TIF, EPS

Primary Logos

Health First primary logos represent each of
our four hospitals. These logos are designed
maximize visibility for the hospital name, as
well as the Health First logo. It should be
used as often as is logical, primarily in
vertical or square applications.

Cape
Canaveral
HOSPITAL

st

Holmes
Regional

MEDICAL
CENTER

wrst

Palm Bay

Community
HOSPITAL

st

Viera
HOSPITAL

wrst

Secondary Logos

Health First secondary logos represent
each of our four hospitals. These logos
are designed to maximize space when it is
determined that the primary logo cannot
be used. It should be used when visibility
is an important consideration, primarily in
horizontal applications.

Cape Canaveral
HOSPITAL

Health_
irst

Holmes Regional
MEDICAL CENTER

irst

Palm Bay

Community
HOSPITAL

st

Viera
HOSPITAL

st

Limited Usage Logos

Health First limited usage logos represent each of
our four hospitals. These logos are designed to
be used sparingly when it has been determined
that neither the primary or secondary logos will
fit. It should be used only in extreme horizontal
applications, such as shared signage.

LZZ¥M Cape Canaveral HOSPITAL

e Holmes Regional MEDICAL CENTER

LW Palm Bay Community HOSPITAL

VieraHOSsPITAL



‘“Of HEALTHFIRST”"SUPPORT ICONS

The "of Health First” support icon was developed to provide a subtle connection to Health First,
and should only be used when the Health First corporate logo appears elesewhere on the page.
Use either PMS 2756 or PMS 2727. (See the “Creating Logos” card for full specifications.)

of HEALTHFIRST of HEALTHFIRST

HOSPITAL SUPPORT ICONS (Association w/Hospital)

These icons represent healthcare divisions located at a specific hospital. Only use PMS 2756.
(See the “Creating Logos” card for full specifications.)

Horizontal Hospital Support icon
Use in horizontal applications.

at HOLMES REGIONAL MEDICAL CENTER at CAPE CANAVERAL HOSPITAL

at PALM BAY COMMUNITY HOSPITAL at VIERA HOSPITAL

Stacked Hospital Support Icon
Use in vertical or square applications.

at HOLMES REGIONAL at CAPE CANAVERAL at PALM BAY at VIERA
MEDICAL CENTER HOSPITAL COMMUNITY HOSPITAL
HOSPITAL

“A SERVICE OF”" SUPPORT ICONS

These icons represent services located at a particular hospital. Only use PMS 2756.
(See the “Creating Logos” card for full specifications.)

a service of
HOLMES REGIONAL
MEDICAL CENTER

a service of
CAPE CANAVERAL
HOSPITAL

a service of
PALM BAY COMMUNITY VIERA
HOSPITAL

INSPIRATIONCARD

Understanding Logo Flexibility

Our company name holds considerable equity in Brevard County and the surrounding areas. Adding to

the flexibility of our identity system, a kit of support icons have been created. In addition to graphically
identifying our facilities and services, they provide a subtle connection to Health First for entities which
require additional flexibility in their marketing.

The support icons can be broken down into three categories:

e "“of HEALTHFIRST " Support Icons

e Hospital Support Icons (Association w/Hospital)

e “A Service of” Support Icons

Examples of these icons are on the back of this card. To see them used with the Health First Logo(s),
refer to the “Creating Logos” card.

To determine the appropiate support icon(s) to use with a logo, you must first determine which category
it falls into. The chart below can help make this determination.

Integrated Services

Services provided across
several hospitals.

Association w/ Hospital

Divisions located at
specific hospitals,
providing vital
identifying information

Health Services

Locations which serve
comunity members
close to their homes.

Strategic Applications

Reserved for entities,
divisions, and services
in need of strategic
differentiation via

to viewers. branding.
Examples: Examples: Examples: Examples:
e Foundation * The Heart Center * Home Care e First Flight
e Vital Watch e Birthing Care Services ® Hospice * BrightStar

e Birthing Care Services
¢ Cardiac Care Services
e Cancer Care Services
* Physicians

e Trauma Center of HRMC

e Medical Equipment

¢ Medical Rehabilitation
® Occupational Medicine
e Private Duty Nursing

® Pro-Health & Fitness

e Sleep Centers

e William Childs
Hospice House

a service of

HOSPITAL
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irst

INSPIRATIONCARD

INTEGRATED SERVICES

Health First Integrated Services refers to services
which are provided across several hospitals.
Depending on the length of the name, the logo may
contain a ‘Support Description’ which further identifies
the service provided. The marks can stand alone if the
Health First Corporate Logo appears elsewhere on the
page, allowing for additional flexibility.

With Corporate Logo (No Support Icon):

o

Entity Name
|

CENTERED

X

Y2x

78X

ADOBE GARAMOND PRO

With Corporate Logo (With Support Icon):

it

Entity Name

SUPPORT

CENTERED

Yax

78X

Yax
Y3x

ADOBE GARAMOND PRO

FRUTIGER LT 55 ROMAN,
Upper Case,
Kerning Set to 300

Creating Logos

Examples Of Integrated Services:

Foundation

Vital Watch

Birthing Care Services
Cardiac Care Services
Cancer Care Services
Physicians

Health .
irst

Foundation

Healthy,
Birthing Care

SERVICES

HEALTH SERVICES

This category represents a wide range of locations
to serve community members close to their
homes. The identity leverages the brand equity
of Health First while also supporting the service
offered. The logos can stand alone if the Health
First Corporate Logo apprears elsewhere on the
page, allowing for additional flexibility.

Examples of Community Health Services:

Home Care

Medical Equipment
Occupational Medicine
Pro-Health & Fitness

Hospice

Medical Rehabilitation
Private Duty Nursing
Sleep Centers

If Corporate Logo Used Elsewhere On Page

(With Support Icon):

| —
Entity Name |
SUPPORT

CENTERED

n/a

78X

Yax
Y5x

ADOBE GARAMOND PRO

FRUTIGER LT 55 ROMAN,
Kerning Set to 300

SERVICES

al HOLMES ReGloN
AL
MEDICAL CENTER

at CAPE CANAVE
HOSPITAL \ oAt

WWW HEALTH-FiRsT 04

With Corporate Logo (With Support Description)

e B

Entity Name |

SUPPORT

CENTERED

X
Yax

78X

Yax
5x

ADOBE GARAMOND PRO

FRUTIGER LT 55 ROMAN,
Kerning Set to 300

If Corporate Logo Used Elsewhere On Page

(With Support Decision):

. | —
Entity Name |
SUPPORT

CENTERED

n/a

78X

Yax
Y5x

ADOBE GARAMOND PRO

FRUTIGER LT 55 ROMAN,
Kerning Set to 300

If Corporate Logo Used Elsewhere On Page
(With Additional “of Health First” Branding Applied):

. | —
Entity Name |
SUPPORT —
qHEALWHHRST:::

VISUALLY CENTERED

ADOBE GARAMOND PRO

FRUTIGER LT 55 ROMAN,
Kerning Set to 300

.
st

Private Duty

NURSING

Private Duty

NURSING

Private Duty

NURSING
of HEALTHFIRST

If Service Name Is One Word (No Support Description):

.| —
Entity Name |
()fHEAL'Ii'HFlRSTi

|

n/a

78X

Yax
¥5x

ADOBE GARAMOND PRO

Hospice

o HEALTHFIRST

O

O

O



ASSOCIATION WITH HOSPITAL

These icons represent divisions located at specific hospitals,
providing vital identifying information to viewers. The marks

can stand alone if the Health

First Corporate Logo appears

elsewhere on the page, allowing for additional flexibility.

With Corporate Logo (With Support Icon):

Floats based on application
THE or is omitted when not needed

Entity
SUPPORT

at HOSPITAL
AFFILIATION

cars,, | R

x ADOBE GARAMOND PRO

Yax

¥%x FRUTIGER LT 55 ROMAN,

;0( Upper Case, Kerning Set to 300
8 X

Yax

X

ADOBE GARAMOND PRO,
Lower Case, Kerning Set to 0

FRUTIGER LT 55 ROMAN,
Upper Case, Kerning Set to 300

If Corporate Logo Used Elsewhere On Page

(With Support Icon):

Floats based on application

l:li or is omitted when not needed

Entity
SUPPORT

at HOSPITAL

AFFILIATION

x ADOBE GARAMOND PRO

Yax
¥%x FRUTIGER LT 55 ROMAN,

Yax Upper Case, Kerning Set to 300
Y8 X

ADOBE GARAMOND PRO,
Lower Case, Kerning Set to 0

FRUTIGER LT 55 ROMAN,
Upper Case, Kerning Set to 300

Examples Of Hospital Services:
The Heart Center

Birthing Care Services

Trauma Center of HRMC

THE

Heart

CENTER

at HOLMES REGIONAL
MEDICAL CENTER

1r'st

Birthing Care

SERVICES

at HOLMES REGIONAL
MEDICAL CENTER

at CAPE CANAVERAL
HOSPITAL

Note: Birthing Care Services are at two hospitals,
and the icon guidelines support co-branding

“A SERVICE OF"”

ICON

Health First Hospitals offer services on-site, which require a
special designation. They have been designed to provide vital
information—the service and physical hospital location—in all
communication. The marks can stand alone if the Health First
Corporate Logo appears elsewhere on the page.

With Corporate Logo (With Support Icon):

Health X
First Yox
Enticy
y Yax
A%
SUPPORT Vix
a service of ——————————— ;A‘X
HOSPITAL 78X

AFFILJATION

ADOBE GARAMOND PRO

FRUTIGER LT 55 ROMAN,
Upper Case,
Kerning Set to 300

ADOBE GARAMOND PRO,

Lower Case, Kerning Set to 0

FRUTIGER LT 55 ROMAN,
Upper Case, Kerning Set to 300

Examples:

Aging Institute
Diagnostic Center
Pain Management
Wound Management

Aging

INSTITUTE

a service of
HOLMES REGIONAL
MEDICAL CENTER




STRATEGIC APPLICATION LOGOS

These highly stylized logos are meant to compete head-to-head with similar products or to serve any other
strategic requirement in the marketplace. They cannot be changed or customized. By using a distinctive
combination of symbols, design, and words, they create a highly visible identity which allows them to be

distinguished from competitors.

}@Wug%aﬂwanq&

of HEALTHFIRST

Note: Descenders are allowed,
provided they do not touch
the “of Health First” logo

SUPPORT ICONS

BRIGHT

of HEALTHFIRST

D, William
;9)@ Childs
of HEALTHFIRST

|

| x

X

Family Pharmacy

o HEALTHFIRST

FRUTIGER LT 55 ROMAN,
Upper Case, Kerning Set to 300

ADOBE GARAMOND PRO,

Lower Case, Kerning Set to 0

The "of Health First” support icon must be used with all strategic application logos. It can be used with
or without the Health First Corporate logo. Use either PMS 2756 or PMS 2727.

oo HEALTHFIRST

2756 2727

of HEALTHFIRST

Health
irst

INSPIRATIONCARD

Logos, Strategic Application

If Corporate Logo Used Elsewhere On Page:

of HEALTHFIRST

|

| x

6x

X

FRUTIGER LT 55 ROMAN,
Upper Case, Kerning Set to 300

ADOBE GARAMOND PRO,
Lower Case, Kerning Set to 0

The Stragetic Application Logo can occupy an area up to the
limit indicated above. The logo size is flexible enough to
vary—below are a few of the recommended proportions.

Note: Only the Health First Marketing Team has the
authority to create Strategic Application logos.

Single-Line Logo

of HEALTHFIRST

CREATIVE BRIEF

Double-Line Logo

of HEALTHFIRST

Strategic Application logos
serve to create a custom
branded image. They are
reserved for entities, divisions,
and services in need of strategic
differentiation.

These logos use the “of Health
First” icon to tie back to the
Health First brand. (For more
information about support
icons, see the “Logo” section
and find the “Services” card.)

The Health First Marketing
Department is responsible for
addressing all logo needs.

Triple-Line Logo

of HEALTHFIRST

Entity:

Notes:

Target Audience:

Marketplace Differentiator:

HF Marketing Contact:
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EXAMPLES

TION
HEALTH FIRST FOUNDA

A CLOSER
LOOK AT
STRATEGIC
GIVING

A

§ Health .
L First 1ow CONTRIBUTIONS

WELP SHAPE THE

\ WELL-BEING OF
OUR COMMUNITY:

aia

Foundation

ST
S HEALTHFIR

.ORG
— WEALTH-FIRST

PALM BAY COMMUNITY HOSPITAL

Palm Bay

Community
HOSPITAL

These are samples only. They are not meant to represent approved designs.

Health
CLLL LN INSPIRATIONCARD
Color Wrap

Logmsas:ompleterectangle ABOUT THE COLOR WRAP
behind the wrap. . .

The color wrap is a creative element
used throughout the Health First
Identity to add interest, hold text and
to integrate the corporate logo into a
softer, warmer design.

—
X Health No Type Here

X or lower

L

No type above this safe
area. However, image can
wrap logo when

appropiate.
The color wrap is always printed at 100%
of Health First's Secondary Corporate
Color or one of the Hospital Colors.
See the Color Card for details.
MISUSES

The logo is only to be wrapped along the upper right hand edge.
Do not wrap any other corner.




VARIATIONS

Note, the color bar did not get wider even though the slideshow on the right is taller.
l

EXAMPLES IN USE

Enhancing the level
of patient care
with elCU

i i igh-tech
One innovative, higl h
application that Health First l:\ashe
implemented enhances care in ! N
Intensive Care Units UC'UtS) ‘a:‘ ii:lc
i cli
f our hospitals. To assist ¢
gtaﬂ in monitoring V\t?ll éll?r:a zr::‘ts
r key indicators O >
(i)r:h;l?l of Z:ur 78 ICU beds, our unique
program, called VitalWatch, . _
remotely provides an extra set o © =
eyes focused on our sickest patients. g
Health First VitalWatch elCU ed
program — more commonly call d
an electronic inten_siye care unlte
combines telemedicine, software,
and 24/7 electronic monitoring
technology. The elCU system nal
located in Rockledge a_llc_)s\:/s aand
vists
core group of e»!ntens\
Critic%l Care- traupe? r_\ursses who
heck real-time vital signs,
?aboratory results, and c:;»?:f\i‘e‘cu
ctronic medical recor a
;‘:tiems at the three Health First
hospitals.

he VitalWatch staff detects
S:rtnething about a Pat\entb :hat
may signal a pctentlal prol dem,
they can contact nurses alnThis
physicians at the hospital- \

i is key
i diately if they develop, is k
‘tr;"::tients recovering more quickly.

321.000.0000
000 Address, City FL 32000

WWW.HEALTH-FIRS'.ORG N

White lines should
always between

2 points and

4 points no matter
how large you scale
the slideshow.

Pro:l;;alth &Fitness Center
N\ ‘;UOO-square»foot Center
+ £l complement of gq,,
aCquetball ang baskey
a1unning track
Physician Office Building
. X‘X Number of Physi
* Diagnostic seryicas
Viera Hospita|
: ;fvn»ssegwce, 100-bed hospta)
0 36-bed inpatien,
: t
< 12~bed Intensive Care U‘:";"S‘"g S
= :;?efd Observation Uit
mergency pe,
. fasttrack sempte P MENt with ot Observation ang
: Nuclear Medicine and Rag
Expected completign

slated to o

pen at
Pment ang Services ummer 2008
ball courts, v Swi

'mming pools, ang

ician of
ffices representing muliple discip)
ines

diology seryi
late 3 ervices

W
WW.HEALTH-FIRST.ORG

Health

Color Blocking:
PMS 2756 and
secondary support
color. The example
shown here is PMS
7524 which is used
on Holmes Regional
Medical Center
materials.

These blocks of color
should always be
between .125"” and
.1875" no matter
how large the
slideshow is scaled.

White rule divides
pictures and wraps
along the outer
edges of the photos.
This line should
always between

2 points and

4 points no matter
how large you scale
the slideshow.

Note curved corner.

INSPIRATIONCARD
Color Blocks and Slideshows

The Color Blocks and Slideshow tools have been
developed to help organize multiple images and
associate them to a particular Health First entity by

color coding.

The width of this block
should be between .125"
and .1875"” no matter

how large the size of the
printed piece.

|

Note curved corner.

The number of pictures
varies based on your
needs. It can include 1 to

4 images. See the back
for variations.



HOW TO MAKE YOUR OWN MESH
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Step 1 Step 2* Step 3

In Adobe lllustrator, create 2,
.5 point lines.

Note: In any print application,
no matter how large, the mesh

Go to the “Object ” Tab, Blend,
Blend Options.

When the window pops up, set it to
“Specified Steps” and type in 50.

should never have a stroke larger

than .5 points.

[
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Select both lines.

Go to the “Object” Tab, Blend,
Make. This will make the blend.
See Step 4 for the result.

= unEnEpronsT 2oB B
k"‘. L’q} FRefdEAGANEA T ﬁ

Step 4
The result of making the blend.

THREE MESH COLOR OPTIONS

Step 5

Using the “Add Anchor Point Pen”
tool, add a point to the top and
bottom line. Use the “Convert
Anchor Point” tool to curve the lines.

Step 3

Using the “Direct Selection Tool”
(white arrow) move the end point and
middle points around the page to
create a unique mesh as seen above.

*LOW-RES GRAPHICS(72dpi)

20% 50%
PMS PMS
2727 7403

Step 2

Go to the “Object ” Tab, Blend,Blend Options.

When the window pops up, set it to “Specified
Steps” and type in 20.

100%

White Over
PMS 7403

Health

INSPIRATIONCARD
Mesh

ABOUT THE MESH:
The mesh is a creative element
used throughout the Health First
identity to represent technology,
create movement, and soften our
voice in the community.

What is a Trauma Center?

gl;

2R

It is often used as an arch along
the left and bottom of collateral,
however, it can also be used in

LEVEL Il

TRAUMA CENTER

4t HOLMES REGIONAL MEDICAL CENTER

Established in 1999, Holmes Regional Trauma Center has
become a leader in the delivery of trauma care. Holmes
HRTC)is East Central Florida's only
center. Primarily serving Brevard

other formats.

Regional Trauma Center (
Level ll state-approved trauma

and Indian River counties, as well as providing care t0

rrounding counties as far west as Okeechobee and as far
south as St. Lucie County.

More than 1,100 trauma patients are treated at Holmes
Regional Trauma Center each year, and more than half

of these arive to the trauma center on First Flight, our
e of the

sefparamedic teams of First

BE CONSERVATIVE:
It is preferable to use one mesh
per page. Limit the use of meshes
to no more than two per page.

state-of the-art air ambulance. The importance

enhanced care delivered by the nur:
Fiight and the speed of their EC-135 aircraft has had a
tremendous impact on these patients' outcomes. This s =
especially citical for patients receiving care during the ‘Golden
Hour' — the first 60 minutes after a traumatic njury 0Ccurs.

One Mesh Example

HEALTH FIRST FOUNDATION

A CLOSER
LOOK AT

STRATEGIC
GIVING

CONTRIBUTIONS
HELP SHAPE THE
WELL-BEING OF
OUR COMMUNITY.

HEALTHFIRST

HEALTH-FIRST.ORG

Two Mesh Example

This is a sample only. It is not meant to represent an approved design.



PRIMARY & SECONDARY COLOR BREAKDOWNS

SYSTEM-WIDE

PANTONE Coated PMS 2756 C PMS 2727 C PMS 7403 C
PANTONE Uncoated PMS 2747 U PMS 285 U PMS 7403 U
PANTONE Metallic PMS 8783 C PMS 8183 n/a

4-Color Process

C100 | M94 | YO | K24

C91 | M51|YO0| KO

CO|M11 | Y51 | KO

RGB R15| G20 | B119 R32 | G83 | B163 R237 | G205| B 130
Websafe 000066 6666CC E8CE79
Vinyl (Signage) Avery A9593-T (Pantone 2747 C) Avery A9503-T n/a

Blueberry (Translucent)

(Pantone® 279 C)

Note: Vinyl Colors are usually special order. Check with your signage vendor.

HOSPITAL ONLY

Holmes
Regional

Medical
Center

Cape
Canaverl
Hospital

Palm
Bay

Community
Hospital

Note: Metallic inks
should be used for
high-end special
communications
that need to stand
out above other
day-to-day
collateral and
advertsing.

Examples include:
VIP Event Collateral
& Special Event
Invitations

Viera
Hospital

PANTONE Coated PMS 7524 C PMS 5425 C PMS 443 C PMS 576 C
PANTONE Uncoated PMS 180 U PMS 5425 U PMS 443 U PMS 377 U
PANTONE Metallic PMS 8881 C PMS 8480 C PMS 8281 C PMS 8682 C

4-Color Process

C9 |M70 | Y59| K28

C44 | M15 | Y7| K22

C29 | M10 |[Y 14| K28

C52 |M6 |[Y79| K25

RGB R165 | G89 | B76 R125 | G154 | B170 R148 | G157 | B 158 R105 | G 146 | B58
Websafe A5594C 7D9AAA 949D9E 69923A
Vinyl (Signage) n/a n/a n/a n/a

Health
UL RN INSPIRATIONCARD

Color Palette

Health First's color palette has been
inspired by the real colors we see
every day in Brevard County.

From the blues in the sky and the
Intracoastal to the shells that gather
on our beach, these are the subtle
soothing colors that express the
healing services and environment
we strive to create.

Shown here are a range of colors to
consider. You are not limited to
these colors. Use them as inspiration.

SYSTEM-WIDE

PRIMARY COLORS

See the back of this card

for technical color breakdowns.

PMS 7403

HUES TO AVOID

00 @
LB 1)

Avoid stereotypical Florida tourist
colors you might find on a beach ball.

Avoid color combinations that are the official
colors of other local health care providers.



TYPOGRAPHY OPTIONS

UPPER CASE AND
LOWER CASE

The typography system for
our communications is
flexilble. Sometimes a
headline is more effective in
all lower case paired with all
caps. Other times, in more
formal communications, title
case will be more appropiate.
Keep in mind the message
and audience you are talking
to and design appropiately.

WIDE TRACKING
Use up to a 200 setting on
headlines to help them

stand out and to help give \ H E A R T

a feeling of lightness.
Alternatively, a tracking

Frutiger bold may be used
to support a more forceful
statement like “"URGENT."

BODY COPY
A good rule of thumb for
body copy is 10/13 (point

size/leading).

In cases where the readers
may have a hard time
reading, try 12/15.

Always try to use a leading
3 pts above the point size of
the copy.

2

&

gly identification of heart disease can save your life.
Take advantage of heart screenings as well as advanced cardiac imaging
setti ng Of zero Wlth ;ercor;zzlvzgvpe‘:nWork with your physician and other specialists to formulate a
m diagnosis through recovery, you deserve the best in cardiac care.
xperienced physicians, state-of-the-art technology,
and caring professionals—all within a compassionate environment.
Now is the time to put your health first.

Join us for heart-healthy lectures and classes by calling 321.434.4335.

Your heart is in the right place at Health First.

COLOR

All type should be printed
in Health First Blue, Black
or white when reversed.

J/ #

SIDEBARS AND
CAPTIONS

Frutiger Light Italic is an

Health First Is...
| | S -t g -t O y O U r- 3 “ape Canaveral Hospital
{olmes Regional Medical Center

Paim Bay Community Hospital ideal font for sidebars.
First Flight—Air Ambulance
Health First Diagnostic Centers
Pro-Health & Fitness Centers
& a network of Community

Health Services

TYPOGRAPHIC HIERARCHY

A working typographic hierarchy allows for the reader to unconsciously know what to
read first, second and last. These levels should be apparent by graphic signals such as
size, color, type style, etc. Because we have a flexible typographic standard, these
signals can be mixed and matched over various pieces but should be consistent
throughout a single commuication piece.

The above sample uses the following hierarchy:
o Headline: Larger Size and Kerning
e Body Copy: Bold lead in, consistent point size and leading

e Side Bar: Light White Italic

HELPFUL TERMS

TRACKING

Tracking is the adjustment of letterspacing
for words, phrases, and extended blocks of
text. Tracking can be applied automatically
by word processing and page layout
software or manually applied to only
portions of text to enhance readability, to fit
more text in a column, or for special effects.

LEADING

Leading is the space between lines of type.
It is generally measured from baseline to
baseline and expressed in points. The
name leading is derived from the days of
hot metal type when strips of lead were
placed between lines of type to provide
line spacing.

Source: desktoppub.about.com. 21 Feb 2008. Desktop Publishing Dictionary. <http://desktoppub.about.com/od/glossary/Desktop_Publishing_Dictionary_Index.htm>

Health

PRINT FONTS

Health First has two primary typefaces: Adobe
Garamond Pro (a serif font) and Frutiger LT 55 (a sans
serif font). Both are highly legible and work together
well in a variety of weights and styles to give our
graphic identity a broad visual range. In our print
communications, Frutiger is used more often for body
copy and headlines. Reserve Garamond for creating

Health First Logos and for special applications.

HTML/WEB FONTS

Verdana is the standard for HTML text in Health
First Web sites and mass email communications.
As an alternative, Arial may be used. Note that
although Adobe Garamond Pro and Frutiger
are the primary typefaces for the Health First
print identity, they should not be used in Health
First Web sites.

irst| INSPIRATIONCARD

Typography

FONT USE
. Headlines
Frutiger LT 55 Roman Regular ody Copy

Frutiger LT 55 Roman Italic
Frutiger LT 55 Roman Bold
Frutiger LT 55 Roman Bold Italic

Adobe Garamond Pro Regular
Adobe Garamond Pro Italic

Adobe Garamond Pro Bold
Adobe Garamond Pro Bold Italic

FONT LICENSING: What It Means To You

Secondary type of
Health First Logos

Creating Health First Logos
Special Applications
Accents

Fonts are protected under trademark law, which means anyone working with the fonts in a design capacity must

own a legal copy before they can use it. Health First has a company-wide license for these fonts. Contact the

Marketing Department for details.



VARIATIONS

Variations:

- No slideshow

- Second mesh

- Image drops behind logo

- Headline above logo, over image

Variations:

- Slideshow contains
3 pictures rather than 4

- Color block and logo extend
to top of ad allowing for
additional support copy

Adjusted word count:
65 (body)
138 (sidebar)

o
\ Health First Is...

Cape Canaveral Hospital
Holmes Regional Medical Center
Palm Bay Community Hospital
First Flight—Air Ambulance
Health First Diagnostic Centers

Pro-Health & Fitness Centers
Early identification of heart disease can save your life. ok ST e
Take advantage of heart screenings as wel as advanced cardiac imaging Heaith-Services
technologies. Work with your physician and other specialists to formulate a
proactive plan.
From diagnosis through recovery, you deserve the best in cardiac care.
Experienced physicians, state-of-the-art technology,
and caring —all within a i
Now is the time to put your health first.

Join us for heart-healthy lectures and lasses by calling 321.434.4335.

Your heart is in the right place at Health First.

Lorem ipsum dolor sit amet,
consectetur adipisicing elit, sed
do eiusmod tempor incididunt
ut labore et dolore magna
aliqua. Ut enim ad minim
veniam, quis nostrud
exercitation ullamco laboris
nisi ut aliquip ex ea commodo
consequat. Duis aute irure
dolor in reprehenderit in
voluptate velit esse cillum
dolore eu fugiat nulla pariatur.
Excepteur sint occaecat
cupidatat non proident, sunt
in culpa qui officia deserunt
mollit anim id est laborum.

Lorem ipsum dolor sit amet,
consectetur adipisicing elit, sed
do eiusmod tempor incididunt
ut labore et dolore magna
aliqua. Ut enim ad minim
veniam, quis nostrud
exercitation ullamco laboris
nisi ut aliquip ex ea commodo
consequat. Duis aute irure
dolor in reprehenderit in
voluptate velit esse cillum
dolore eu fugiat nulla pariatur.
Excepteur sint occaecat
cupidatat non proident, sunt
in culpa qui officia deserunt
mollit anim id est laborum.

listen to your

HEART

Early identification of heart disease can save your life.

Take advantage of heart screenings as well as advanced cardiac imaging
technologies. Work with your physician and other specialists to formulate a
proactive plan

From diagnosis through recovery, you deserve the best in cardiac care.
Experienced physicians, state-of-the-art technology,

and caring Il within a

Now is the time to put your health first.

Join us for heart-healthy lectures and classes by calling 321.434.4335.

Your heart is in the right place at Health First.

These are samples only. They are not meant to represent approved designs.

Health First Is...
Cape Canaveral Hospital

listen to your Holmes Regional Medical Center

Palm Bay Community Hospital
First Flight—Air Ambulance
Health First Diagnostic Centers

Pro-Health & Fitness Centers
Early identification of heart disease can save your life. & a network of Community
Take advantage of heart screenings as well as advanced cardiac imaging Health Services
technologies. Work with your physician and other specialists to formulate a
proactive plan.
From diagnosis through recovery, you deserve the best in cardiac care.
Experienced physicians, state-of-the-art technology,
and caring professionals—all within a compassionate environment.

Now is the time to put your health first.

Join us for heart-healthy lectures and classes by calling 321.434.4335.

Your heart is in the right place at Health First.

INSPIRATIONCARD
Full Page, 4-Color Ads

SUITABLE FOR:
* Magazines
e Newspaper

SPECS:
e 7.875" x 10.375"
* No bleed
(8.5x11 or larger page)
e 4-color printing
(images and artwork should be CMYK)

SUGGESTED WORD COUNT:
* 65 words (body)
33 (sidebar)
(does not include captions or headlines)
See back for alternatives.

ELEMENTS USED IN THIS EXAMPLE:
e Color banding & blocking
e Slideshow
* Mesh
® Logo wrap

This is a sample only. It is not meant to represent an approved design.

CHECKLIST

CREATIVE BRIEF

Have you used the proper entity logo? Entity:

Have you used the proper entity color? Target Audience:

Does your copy fall within the word count?

Are all your images 300 dpi and CMYK? Call to Action:
Have you ran spellcheck? Contact Info:

Have you checked header consistency? Publication(s):

(e.g. All Caps, Upper/Lower Case, etc.)

Did you use dots for phone numbers?

(e.g. 321.434.7873) Publication Date: Release Date:

HF Marketing Contact:
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Advertising



SMALL SPACE ALTERNATIVES

SPECS:
®3colx6"” (5.7625" x 6")
(Florida Today specifications)
e 4-color printing
(images and artwork
should be CMYK)

WORD COUNT:
® 64 words
(does not include
captions or headlines)

len‘;nvg birth shou!d be the nicest moment in your life,
€ want to give yoy every chance to enjoy it.

SPECS:

3 colx6"” (5.7625" x 6")
(Florida Today specifications)
e 4-color printing
(images and artwork
should be CMYK)

WORD COUNT:

A

We never forget our
Primary purpose—to
help moms bring their

babies into the world
healthy and happy—
but we also Pprovide
the personal attention,
private rooms,
beautiful views, and
other extras that
contribute to a really
amazing experience

for everyone in the
family,

Blrthmg Care T
SERVICES Regioneasl

A GOOD BEGINNING

BEGINNING

Giving birth should be
the nicest Moment in
your life. We want to
give you every chance

1o enjoy jt.

We never forget our
Primary Purpose—to
help moms bring theijr
babies into the world

e :Sflthyand happy—
we al i
* 64 words irthin g Care ;hptsojni
(does not include SERVICES e ™
captions or headlines) e k'olmes Cape e o3 ety
piten e RS

SPECS:

e 2 colx4"” (5.7625" x 16")
(Florida Today specifications)
e 4-color printing
(images and artwork
should be CMYK)

WORD COUNT:

A GOOD
== BEGINNING
We never forget e
our primary
' moms bring thej .
| omsbr e Note: three
world healthy ang .
happy—buthn Opt|ons for

also provide the
¢ Personal attention,

B e oo hospital

beautifu| views,

and other extras CO'brand|ng
SERVICES that contribute to
at Houm areally amazing
ES REGIO experi
e 44 words e MEDICAL cenyen perience for

(does not include
captions or headlines)

HOSPITAL

These are samples only. They are not meant to represent approved designs.

at CAPE CANAVERAL

WWW.HEALTH-FIRST.ORG

everyone in the
famil

Health

lorem ipsum

LOREM =%

Cape Canaveral Hospita!
Lore Holmes Regional
. - dical Center
ipsum dolor sit amet: . =
adil "u:iz“.m <ed diem nonummy nibh By .
: spi
p..wd tincidunt ut lacreet dolore R e
gmu.g.’ liguam erat volutpat. ULWisis €ni el G110
e auisnostrug exerd tion
d minim veniam. rud '
o corper suscipit 1oborti s Ut ahz:un:
. cilsi
te feugi fa
consequat. DUis )
eacommode O rritin lputate vl
\illum dolore eu

First Flight—Air Ambulance
Health First
Diagnostic Centers
ters

pro-Health & Fitness Cente!

quat, vel
esse molestie consed
feugiat nulla facilisis @t vero €1
et iusto odio dignissim aul:

o5 et accumsan

.+ adipiscing elit, sed
my nibh euismod tincidunt ut

ey
volutpat. Ut wisis eni' =
\ nostrud exerd tution ullam corPet s:s&\p\
i 0
\ Jobortis nisi ut aiquip ex €2 comm

\ consequat, Duis e feugi faclisl

321.434.4335

INSPIRATIONCARD
Ads, 4 Color

SUITABLE FOR:
e Magazines
e Newspaper

SPECS:

® 3 colx16"” (5.7625" x 16")
(Florida Today specifications)

e 4-color printing
(images and artwork should be CMYK,
or images can be grayscale)

SUGGESTED WORD COUNT:
e 117 words
(does not include
captions or headlines)

ELEMENTS USED IN THIS EXAMPLE:
* Mesh

® Logo wrap

This is a sample only. It is not meant to represent an approved design.

CHECKLIST

Have you used the proper entity logo?
Have you used the proper entity color?
Does your copy fall within the word count?
Are all your images in the proper color
mode and the proper dpi for the publica-
tion? See the back of the “Photography
Card” for more information.

Have you ran spellcheck?

Have you checked header consistency? (e.g.
All Caps, Upper/Lower Case, etc.)

Did you use dots for phone numbers?
(e.g. 321.434.7873)

CREATIVE BRIEF

Entity:

Target Audience:

Call to Action:

Contact Info:

Publication(s):

Publication Date: Release Date:

HF Marketing Contact:




ALTERNATIVES

SPECS:

e 3 colx7" (5.7625" x 7")
(Florida Today specifications)
e 1-color printing
(images and artwork
should be grayscale)

WORD COUNT:
e 85 words
(does not include
captions or headlines)

SPECS:
5 colx10” (9.68" x 10")
(Florida Today specifications)
e 1-color printing
(images and artwork
should be grayscale)

WORD COUNT:
e 345 words
(does not include
captions or headlines)

SPECS:
® 2 colx4"” (5.7625" x 16")
(Florida Today specifications)
® 1-color printing
(images and artwork
should be grayscale)

WORD COUNT:
e 44 words
(does not include
captions or headlines)

oSHEALTHFIRST

Lorem ipsum dolor sit amet,
Consectetuer adipiscing el
niph euismod tincidunt ut
aliguam erat volutpat. Ut wisis enim aq minim
veniam, quis nostrud exerci tution ullam corper
suscipit lobortis nisj ut aliquip ex ea CommodF:)

NOVEMBER
EVENTS

t, sed diem nonummy
lacreet dolore magna

| Lorem ipsum dolor sit amet,
| consectetuer adipiscing elit, sed
diem nonummy nibh euismod

tindidunt ut lacreet dolore magna |

aliguam erat volutpat, Ut wig
isis
enim ad minim veniam, qurs
T
suscpit obortis s ut aliquiy o ea
commodo consequat. feugat nulla. |

Cooking
L%

OHEALTHFIRST

Health First is
oo Viera Hospital
z pital (2010
Gpe e(a;avgral Hospital Health First Diagnos:i( Cent
Paim By conal Medical Center  Health First Physicians -
y Community Hospital Pro-Health & Fitness Centers

Presentations

Lorey

irst A GOOD

¥ 4

Birthing Care
SERVICES

at HOLMES REGIONAL
MEDICAL CENTER

at CAPE CANAVERAL
HOSPITAL

WWW.HEALTH-FIRST.ORG

-~

BEGINNING

We never forget

our primary
purpose—to help
moms bring their
babies into the
world healthy
and happy— but
we also provide
s the personal
. attention, private
rooms, beautiful
views, and other
extras that
contribute to a
really amazing
experience for

everyone in the

Health

lorem ipsum

LOREM

Cape Canaveral Hospital

Holmesl‘::eg":’e"'a'

. lor Medical Cent

Lorem ipsum do! i

adipiscing elit, sed diem nonummy nibh Paim Bay o
jismod tincidunt ut lacreet dolore Community Hospf

euis wisis enim Viera Hospital (2010)

sit amet, consectetuer

magna aliguam erat volutpat. Ut
i veniam, quis nostrud exerci tuti
BRN it lobortis nisi ut aliauip ex
quat, Duis te feugi facilsi
drerit in vulputate velit

tution

ullam corper suscip!
ea commodo conse
i in hen
Duis autem dolor in "
esse molestie consequat ve lum delore €1
msan
feugiat nulla facilisis at vero eros et accul
etiusto odio dignissim qui-

Health First
Diagnostic Centers

i adipiscing elit, sed
:mmmmy nibh euismod tincidunt ut
lacreet dolore magna aliguam erat =
volutpat. Ut wisis enim ad minim Venl,a"_" q
nostrud exerditution ullam corper suscipit
\obortisnis ut aliauip ex ea commodo
consequat. Duis te feugt facilisi.

INSPIRATIONCARD
Ads, Black & White

SUITABLE FOR:
e Magazines
e Newspaper

SPECS:

e 3 colx16” (5.7625" x 16")
(Florida Today specifications)
e 1-color printing
(images and artwork
should be grayscale)

SUGGESTED WORD COUNT:
e 117 words
(does not include
captions or headlines)

— ELEMENTS USED IN THIS EXAMPLE:
Pm-Healfh&FimeSSCen(eis ° Mesh

® Logo wrap

\ e

WwW. H
321.‘34.4335

CHECKLIST

Have you used the proper entity logo?
Does your copy fall within the word count?
Are all your images BW and the proper dpi
for the publication? See the back of the

“Photography Card” for moer information.

Have you ran spellcheck?

Have you checked header consistency?
(e.g. All Caps, Upper/Lower Case, etc.)

Did you use dots for phone numbers?
(e.g. 321.434.7873)

CREATIVE BRIEF

Entity:

Target Audience:

Call to Action:

Contact Info:

Publication(s):

Publication Date: Release Date:

HF Marketing Contact:




COVER VARIATIONS

FOR YOU AND YOUR BABY
o

”'

BBy
(Friem{{;*

Birthing Care

SERVICES

WWW.HEALTH-FIRST.ORG

BIRTHING CARE SERVICES
” LN -
L

Birthing Care

SERVICES

at HOLMES REGIONAL
MEDICAL CENTER

at CAPE CANAVERAL
HOSPITAL
WWW.HEALTH-FIRST.ORG

These are samples only. They are not meant to represent approved designs.

INSPIRATIONCARD
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This is a sample only. It is not meant to represent an approved design.

CHECKLIST CREATIVE

Postcard, Direct Mail

SPECS:
e Flat size: 6" x 11"
e 4-color printing
(images and artwork
should be CMYK)

SUGGESTED WORD COUNT:
e 155 words
(does not include
captions or headlines)

ELEMENTS USED IN
THIS EXAMPLE:
* Mesh
e Logo wrap
e Color banding & blocking

Note: at least .75" is left
white to allow for mail

processing imprints at the
post office.

BRIEF

Have you used the proper entity logo? Entity:

Have you used the proper entity color? Target Audience:

Does your copy fall within the word count?

Are all your images 300 dpi and CMYK? Call to Action:

Have you ran spellcheck? Contact Info:

Have you checked header consistency?

Indicia Info:
(e.g. All Caps, Upper/Lower Case, etc.)

HF Marketing Contact:

Have you used proper mailing indicia?




VARIATIONS

SUITABLE FOR:
e www.health-first.org
Homepage

SPECS:
® 560 pixels x 170 pixels
* RGB
(images and artwork
should be RGB)

Sleep deprivation
is caused by many factors

st Sleep deprivation
is caused by many factors
& negatively affects your

health condition

The experts at
Health First Sleep Center
can help.

Click here to see if
you need an evaluation

SUGGESTED WORD COUNT:
e 15 words
(does not include
captions or headlines)

ELEMENTS USED IN THIS EXAMPLE:
* Mesh
® Logo wrap

This is a sample only. It is not meant to represent an approved design.

Health INSPIRATIONCARD
Web Banners

irst

e - . Sleep
A 4 deprivation

is caused
by many
factors

Occupationa

MEDICINE
u,r'HEﬂnI_THI‘-IFEET
WWW.HEALTH-FIRST.ORG

SUITABLE FOR:
e www.FloridaToday.com
Blockbuster Ad

SPECS:
® 300 pixels x 250 pixels
e RGB
(images and artwork
should be RGB)

SUGGESTED WORD COUNT:
e 10 words per screen
Note: animated gifs allow
multiple screens for longer
messages (see back for
example)

ELEMENTS USED IN
THIS EXAMPLE:
e Mesh

® Logo wrap

This is a sample only. It is not meant to represent an approved design.

CHECKLIST CREATIVE BRIEF
. Have you used the proper entity logo? Entity:

. Have you used the proper entity color? Target Audience:

. Does your copy fall within the word count?

. Are all your images 72 dpi and RGB? Call to Action:

. Have you ran spellcheck? Contact Info:

. Have you checked header consistency? HF Marketing Contact:

(e.g. All Caps, Upper/Lower Case, etc.)



st

Brochures



VARIATIONS

These key ele
Rack cards sit together in displays— y elements on Rack Cards

for this reason it is essential to
!eave the design of the headers
intact. Always use a color band
and the Health First Logo to

ens.ure the rack cards are visible
on in a display.

Adding a .photo slideshow is a
grea’F option when including
multiple photos.

Variations:
- Addition of slideshow
(4 photos)

Adjusted word count: 192

Variations:
-Addition of slideshow

must remain intact (color band).

\IITALWATCH elCU

These key elements on Rack Cards
must remain intact (logo).

Enhancing the level
of patient care
with elCU

One innovative, high-tech
application that Health First has
implemented enhances care inthe
Intensive Care Units (ICUs) at each
of our hospitals. To assist clinical
staff in monitoring vital signs and
other key indicators of ICU patients
in all of our 78 1CU beds, our unique
program, called VitalWatch,
remotely provides an extra set of
eyes focused on our sickest patients.
Health First VitalWatch elCU
program — more commonly called
an electronic intensive care unit -
combines telemedicine, software,
and 24/7 electronic monitoring
technology: The elCt) system
located in Rockledge allows a small
core group of e-Intensivists and
Critical Care- trained nurses who
check real-time vital signs,
laboratory results, and complete
ds-efallIC!

VitalWatch

uj’HEALTHFlRST

WWW.HEALTH-FIRST.ORG
FRONT

BIRTHING CARE SERVICES

(2 photos)

-Change colors to PMS 7524
I\';Io reﬂect a Holmes Regional
edical Center- focused topic

Adjusted word count: 192

electronic medical TS ifl
patients at the three Health First

hospitals.

If needed, the VitalWatch staff can
direct a patient’s care on the spot
via live audio and video connections
o the patient’s room- |f a member

something about a patient that
may signal a potential problem,
they can contact nurses and
physicians at the hospital- This
proactive approach to preventing
complications, of treating them
immediately if they develop, is key
to patients recovering more quickly.

321.000.0000
000 Address, City FL. 32000

\NWW.HEAL\'H-FIRST.DRG

BACK

Enhancing the level
of patient care
with elCU

One innovative, high-tech
application that Health First has
implemented enhances care in the
Intensive Care Units (ICUs) at each
of our hospitals. To assist clinical
staff in monitoring vital signs and
dicators of ICU patients
in all of our 78 1CU beds, our unique
program, called VitalWatch,
remotely provides an extra set of
eyes. focused on our sickest patients.
Health First VitalWatch elCU
program — more commonly called
an electronic intensive care unit -
combines telemedicine, software,

Birthing Care

SERVICES

WWW.HEALTH-FIRST.ORG

FRONT

These are sampl
e
ples only. They are not meant to represent approved d
esigns.

and 2417 maonitoring.
technology. The elCU system
located in Rockledge allows a small
core group of e-Intensivists and
Critical Care- trained nurses who
check real-time vital signs,
laboratory results, and complete
electronic medical records of all ICU
patients at the three Health First
hospitals.

If needed, the VitalWatch staff can
direct a patient’s care on the spot
via live audio and video connections
to the patient’s room. \f a member
of the VitalWatch staff detects
something about @ patient that
may signal @ potential problem,
they can contact nurses and
physicians at the hospital. This
proactive approach to preventing
complications, of treating them
immediately if they develop, is key
to patients recovering more quickly.

321.000.0000
000 Address, City FL 32000

WWW.HEALTH-FIRS".ORG

BACK

Health

INSPIRATIONCARD

Lorem ipsum dolor
sit amet, consectetuer

Lorem ipsum dolor sit amet, Lorem ipsum dolor

P . sit amet,
censectetuer adlpfscmg el|t, sed consectetuer
diem nonummy nibh euismod adipiscing elit sed
tincidunt ut lacreet dolore magna d{:""l "9""’2;"}'

|| ek H nii euism:
al|gu?rr.\ erat \{olutpatl. Ut wisis enim SRR EEs
ad minim veniam, quis nostrud dolore magna
exerci tution ullam corper suscipit aliguam erat
\obortis nisi ut aliquip ex €2 volutpat, Ut Wisis
d Duis te feugi enim ad minim
commodo consequat. Duis te eugl veniam, quis
facilisi. Duis autem dolor in nostrud exerci

hendrerit in vulputate velit esse tution ullam corper.
suscipit lobortis nisi

moleshe consequat,. Yel illum dolore  FSNERAETEE]
eu feugiat nulla facilisis at vero eros commodo
et accumsan et iusto odio dignissim consequat. Duis te

¢ i " feugi facilisi. Duis
qui blendlt praese_nt luptatum zzril aitom dolor in
delenit au gue duis dolore te feugat R
nulla facilisi- vulputate velit esse

molestie consequat,

. L vel illum dolore eu
Sit amet, consectetuer adipiscing feugiat nulla

elit, sed diem nonummy nibh facilisis at vero eros
euismod tincidunt ut lacreet dolore et accumsan et

Birthing Care

SERVICES justo odio
magna aliguam erat volutpat. Ut dignissi A
at HOLMES REGIONAL A\ . O\ \ N lgms'ﬂm qui
MEDICAL CENTER wisis enim ad minim veniam, quis plandit praesent
= N nostrud exerci tution ullam corper luptatum zzril
at CAPE CANAVE L) AN A DA delenit au gue duis
obortis nist liquip ex ea
HOSPITAL suscipit lobort (Y q P N dolore te feugat
commodo consequat. Duis t& feugi nulla facilisi.suscipit

ST.ORG facilisi. Duis autem dolor in lobortis.
hendrerit in vulputate velit esse
molestie consequat, vel illum dolore
eu feugiat nulla facilisis at vero eros
et accumsan et iusto.

WWW.HEALTH—FIR

321.000.0000
000 Address, City FL 32000

WWW.HEALTH-FIRST4ORG .

CHECKLIST

CREATIVE BRIEF

4x9, Rack Card

SPECS:
e Flat size: 4" x 9"
e Finished xize: 4" x 9"
e Full bleed
e 4-color printing
(images and artwork
should be CMYK)

SUGGESTED WORD COUNT:
* 155 words (body)
88 words (sidebar)
(does not include
headlines)

ELEMENTS USED
IN THIS EXAMPLE:
e Color banding
& blocking
* Mesh

e Logo wrap

This is a sample j
ple only. It is not meant to represent an approved d
esign.

y u Used e p pe entl y IO 03 E 1tit
y

Have you
you used the proper entity color? Target Audi
udience:

Does your copy fall within the word count?

Ale a“ our Ima 00 ? Ca” to ACtIOI

Have you ran spellcheck?

H Contact Info:
ave you checked header consistency?

(e.g. All Caps, Upper/Lower Case, etc.) HF Marketing Contact:

Did you use dots f
or ph
(e.q. 321.434.7873) phone numbers?



VARIATIONS

BACK PANEL FRONT PANEL

LOREM IPSUM

Note: These elements |
(top color block and

LOREM IPSUM

Health First logo) must
always remain intact.

image or map

Lorem jpsum dolor sit amet,
consectetuer adipiscing elit,
'sed diem nonummy nibh
euismod tincidunt ut lacreet
dolore magna aliguam erat
volutpat. Ut wisis enim ad
‘minim veniam, quis nostrud
exerci tution ullam corper
suscipit lobortis nisi ut aliquip
ex ea commodo consequat.

321.000.0000
000 Address, City FL 32000

WWW.HEALTH-FIRST.ORG

INSIDE PANELS

Lorem ipsum dolor
consectetuer
sit amet, consectetuer

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed
diem nonummy nibh euismod
tincidunt ut lacreet dolore magna
aliguam erat volutpat. Ut wisis
enim ad minim veniam, quis
nostrud exerci tution ullam corper
suscipit lobortis nisi ut aliquip ex
ea commodo consequat. Duis te
feugi facilisi. Duis autem dolor in
hendrerit in vulputate velit esse
molestie consequat, vel illum

Adjusted word count: 444

dolore eu feugiat nulla facilisis at

vero et au gue duis dolore te
feugat nulla facilisi.volutpat.

Lorem ipsum dolor consectetuer

Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diem nonummy nibh euismod tincidunt ut
lacreet dolore magna aliguam erat volutpat. Ut wisis
enim ad minim veniam, quis nostrud exerci tution
ullam corper suscipit lobortis nisi ut aliquip ex ea
commodo consequat. Duis te feugi facilisi. Duis
autem dolor in hendrerit in vulputate velit esse
molestie consequat, vel illum dolore eu feugiat nulla
facilisis at vero eros et accumsan et iusto odio
dignissim qui blandit praesent luptatum zzril delenit
au gue duis dolore te feugat nulla facilisi.

Sit amet, consectetuer adipiscing elit, sed diem
nonummy nibh euismod tincidunt ut lacreet dolore
magna aliguam erat volutpat. Ut wisis enim ad
minim veniam, quis nostrud exerci tution.

These are samples only. They are not meant to represent approved designs.

WWW.HEALTH-FIRST.ORG

Lorem ipsum dolor sit amet

Consectetuer adipiscing elit, sed diem nonummy
nibh euismod tincidunt ut lacreet dolore magna
aliguam erat volutpat. Ut wisis enim ad minim
veniam, quis nostrud exerci tution ullam corper
suscipit lobortis nisi ut aliquip ex ea commodo
consequat. Duis te feugi facilisi. Duis autem dolor
in hendrerit in vulputate velit esse molestie
consequat, vel illum dolore eu feugiat nulla
facilisis at vero eros et accumsan et iusto odio
dignissim qui blandit praesent luptatum autem
dolor in hendrerit in vulputate veli.

Duis te feugi facilisi. Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed diem nonummy
nibh euismod tincidunt ut lacreet dolore magna
aliguam erat volutpat. Ut wisis enim ad minim
veniam, quis nostrud

exerci tution ullam

corper suscipit

lobortis nisi ut

aliquip ex ea

commodo

consequat. Duis

autem dolor in

hendrerit in

vulputate velit esse

molestie consequat,

vel illum dolore eu

feugiat nulla facilisis

at vero eros et

accumsan et iusto

odio dignissim qui

blandit praesent

luptatum zzril delenit au gue duis dolore te
feugat nulla. Ut wisis enim ad minim veniam, quis
nostrud exerci tution ullam corper suscipit
lobortis nisi ut aliquip ex ea commodo consequat.
Duis te feugi facilisi. Duis autem dolor in
hendrerit in vulputate velit esse molestie
consequat, vel illum dolore eu feugiat nulla
facilisis at vero eros et accumsan et iusto.

Consectetuer adipiscing elit, sed diem nonummy
nibh euismod tincidunt ut lacreet dolore magna
aliguam erat volutpat. Ut wisis enim ad minim
veniam, quis nostrud exerci tution ullam corper

INSPIRATIONCARD
4x9, 2-Panel, Single-Fold, Rack Card

FRONT PANEL

INSIDE PANELS

Health
irst
- Caring for the
Tiniest Newborns

Neonatal Intensive Care Unit
(icu). t our new
mother/baby wing, Health First
offers a Level Il Neonatal Intensive
Care Uy

the need
The Neonatal ICU at Holmes
ledical Center provid
schanced specaty care o
premature babies or babies who
@ health conditions that
impede their abilty to thrive.
333 babies
ed for in our Neonatal IcU

B l R T H S U ' T E S :;;\'m brothers Parun and Raiden

 prematurely born a
at HoLmEs g mber,
EGIONAL MEDICAL CENTER ks last Septemb

Birthing Care

SERVICES

One of the most important decisions a faily makes is
hoosing the best place to deliver thei baty. Recognizing the
importance of this decision, Health First opened the new

ore
i HEALTHIFIRET

To ensure peace,
Birth Suites mother/baby wing at Holmes Regional Medical i o oer
;emer, where 1,854 babies were born this past year. This ‘newborns and their cialized nurses, respiratory and
edicated unit i designed 10 be especaly warm and cozy s, the now port professionals, and two
BACK PANEL . :vv\mhhau :‘he comfors of home, pus it offrs the technology offers 3 four e ard-certified Neonatologists
B SERVICES igh-quality medical care necessary to support moms labor evaluation .
BIRTHING CA and babies though abor,delvey, and reconery i, highmin anks to the professional servi
special care rooms, c
v C.section room;
g The albnew Bith Sutesfeature privte, exquisely appoinied andan mont
Postpartum rooms with a magnificent view of the Indian security system.

Fuver. With s grand, exclusive entrance — an elevator rising
directly 0 the spacious fourth-fioor lobby — the Birth Suites
offer many special touches designed to enable new moms
and dads the opportunity to enjoy their new family adition
The Bith Suites also boast seven specal care rooms, eight
labor/delivery rooms, as wellas 13 Nursery beds.

Birthing Care
SERV \CES
o000
et

ORG
LFIRST
EALTH
www.H

CHECKLIST CREATIVE BRIEF

SPECS:

e Flat size: 8" x 9"

e Finished size: 4" x 9"

e 4-page parallel-fold

e Full bleed

¢ 4-color printing
(images and artwork
should be CMYK)

SUGGESTED WORD COUNT:
e 330 words
(does not include
captions or headlines)

ELEMENTS USED IN
THIS EXAMPLE:
Color banding
& blocking
Slideshow
Mesh

e Logo wrap

This is a sample only. It is not meant to represent an approved design.

Have you used the proper entity logo? Entity:

Have you used the proper entity color?

Target Audience:

Does your copy fall within the word count?

Are all your images 300 dpi and CMYK? Call to Action:

Have you ran spellcheck? Contact Info:

Have you checked header consistency? HF Marketing Contact:

(e.g. All Caps, Upper/Lower Case, etc.)

Did you use dots for phone numbers?
(e.g. 321.434.7873)



VARIATIONS

INSPIRATIONCARD
4x9, Tri-Fold, Rack Car

INSIDE FLAP BACK PANEL FRONT PANEL

Note: These elements
(top color block and
Health First logo) must
always remain intact.

LOREM IPSUM DORI ET SU
Lorem ipsum dolor sit amet

LOREM IPSUM DoR) ET su

Consectetuer adipiscing elit, sed diem nonummy
nibh euismod tincidunt ut lacreet dolore magna
aliguam erat volutpat. Ut wisis enim ad minim
veniam, quis nostrud exerci tution ullam corper
suscipit lobortis nisi ut aliquip ex ea commodo
consequat. Duis te feugi facilisi. Duis autem dolor
in hendrerit in vulputate velit esse molestie
consequat, vel illum dolore eu feugiat nulla
facilisis at vero eros et accumsan et iusto odio

Lorem ipsum dolor
sit amet, consectetuer

Lorem ipsum dolor sit amet, Lorem ipsum

P N dolor sit amet,
consectetuer adipiscing elit, sed lConsectetier | “‘
diem nonummy nibh euismod | t 4

SPECS:

adipiscing e, sed

1 . " "
e Flat size: 12" x 9
Y diem nonummy .. . . " "
dignissim qui blandit praesent luptatum autem Gt B eet dolore magna G e Finished size: 4" x 9
dolor in hendrerit in vulputate veli. \ T X
aliguam erat volutpat. Ut wisis enim tincidunt ut

il i X lacreet dolore

Duis te feugi facilisi. Lorem ipsum dolor sit amet, ad minim veniam, quis nostrud R . 6- page para llel-fold

. . consectetuer adipiscing elit, sed diem nonummy exerdi tution ullam corper suscipit erat volutpat. Ut
Adj usted word count: 926 nibh euismod tincidunt ut lacreet dolore magna L —— wisis enim adl
aliguam erat volutpat. Ut auip minim veniam, (
wisis enim ad minim commodo consequat. Duis te feugi quis nostrud
veniam, quis nostrud facilisi. Duis autem dolor in xerltution

exerci tution ullam
corper suscipit
lobortis nisi ut
aliquip ex ea
commodo
consequat. Duis
autem dolor in
hendrerit in

ullam corper

hendrerit in vulputate velit esse suscipit lobortis
lesti t, vel ill dol nisi ut aliquip ex

molestie consequat, vel illum dolore  [Sisisebre

eu feugiat nulla facilisis at vero eros eI AL
t 't iusto odio dignissim eugifsci Do)

T 9 autem dolor in

qui blandit praesent luptatum zzril hendrerit ir

in
delenit au gue duis dolore te feugat  [astasbidd

¢ Full bleed
¢ 4-color printing
(images and artwork

- esse molestie

vulputate velit esse R consequat, vel

molestie consequat, illum dolore eu

vel illum dolore eu feugiat nulla

feugiat nulla facilisis Sit amet, consectetuer adipiscing facilisis at vero

at vero eros et
accumsan et iusto
odio dignissim qui

eros et accumsan

elit, sed diem nonummy nibh v

Lorem ipsum

dolor sit amet,
euismod tincidunt ut lacreet dolore

SUGGESTED WORD COUNT:
dignissim qui consectetuer d
blandit praesent luptatum zzril delenit au gue magna aliguam erat volutpat. Ut skt pracssse Lorem psurn dolor it e 746 words
duis dolore te feugat nulla. Ut wisis enim ad L i - i uptatum zzri
) : 5 wisis enim ad minim veniam, quis delenit au gue amet, consectetuer
minim veniam, quis nostrud exerci tution ullam A Co b 3
corper suscipit lobortis nisi ut aliquip ex ea nostrud exerci tution ullam corper

feugat nulla

commodo consequat. Duis te feugi facilisi. Duis facilisi.

suscipit lobortis nisi ut aliquip ex ea
autem dolor in hendrerit in vulputate velit esse e e B LT
molestie consequat, vel illum dolore eu feugiat facilisi
nulla facilisis at vero eros et accumsan et iusto. EdlSH

adipiscing elit, sed dier
nonummy nibh euisme¢
tincidunt ut lacreet
dolore magna aliguar
eratvolutpat Utwisi WWWHEALTH Finsy opq
enim ad minim veni...

(does not include
captions or headlines)

Consectetuer adipiscing elit, sed diem nonummy
nibh euismod tincidunt ut lacreet dolore magna
aliguam erat volutpat. Ut wisis enim ad minim
veniam, quis nostrud exerci tution ullam corper

HOSPITAL

321.000.0000

quis nostrud exerc
000 Address, City FL 32000

tution ullam corper
suscipit lobortis nisi ut
aliquip ex ea commodo

Lorem ipsum dolor consectetuer ‘
it amet, consectetuer
s‘Lorem {psum dolor it amet, consectetuer | ELEMENT S U S ED IN
adipiscing elit, sed diem nonummy nibh euismod | .
THIS EXAMPLE:

blandit praesent luptatum
2ril delenit au gue duis
dolore te feugat nulla
facilisi.

WWW.HEALTH-FIRST.ORG WWW.HEALTH-FIRST.ORG

s tincidunt ut lacreet dolore magna aliguam erat ‘
facilisi. Duis autem

sit amet, consectetuer

INSIDE PANELS

sit amet, consectetuer

dolor in hendrerit in
vulputate velit esse
molestie consequat, vel
illum dolore eu feugiat
nulla facilisis at vero
eros et accumsan et
iusto odio dignissim qui
blandit praesent
luptatum zzril delenit
au gue duis dolore te
feugat nulla facilisi.

adipiscing elit, sed diem
nonummy nibh euismod
tincidunt ut lacreet dolore
magna aliguam erat
volutpat. Ut wisis enim ad
Lorem ipsum dolor consectetuer
Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diem nonummy nibh euismod tincidunt uf )
Jacrect dolore magna aliguam erat volutpat. Ut Wisis

anim ad minim veniam, quis nostrud exerci tution

Volutpat, Ut wisis enim ad minim veniam. quis
nostrud exerdi tution ullam
corper suscipit lobortis nisi
ut aliquip ex ea

commodo consequat.

Duis te feugi facilisi. Duls
autem dolor in hendrerit in
vulputate velit esse
molestie consequat, vel
illum dolore eu feugiat
nulla facilisis at vero eros

e Color banding
& blocking

e Slideshow

e Mesh

Y - it N iqui t iusto odio
WL e = """""’“"gme,,",:',;:;,,, ullam corper suscipit lobortis nisi ut allquup:_ea etaccurnsar; iebl\and“ elo go wrap
- - LTS i . i facilisi. Duis ignissim o
Variations: Lorem if dolor uer Lorem ipsum % S romod tincidunt ut Sit amet, commodo . Duis te feugi facn.s;( ou d.g: e
N N " 3 SIS " . it in vulputate veli pra
sit amet, consectetuer dolor sit amet, panet dmn’t'v’:l”"amaf adipiscng it sec drn qutem dolor hendre:“ul . V‘;PIore eu feugiat nulla delenit au gue duis dolore
aliguam er: == i ismod i uat, vel illum dol
Addition of mesh tool Lorem psum dolorsit amet,consecietuer adipscing  COMSectetuer D e s atver eros o ccumson e 3t oo e fougat il faci, if .
- ) © B R o veniam, quis nost tincidur Facil = il delenit N
i, sed e nonurmmy b eulmod thidunt ut - Lorem ipsum dolor i e aton el coloremagadlBn g i bt proeett L <t ames, comecetuer adipscig el sed e Note: if more space is
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ullam corper suscipit lobortis nisi ut aliquip ex ea

Lorem ipsum dolor consectetuer
sit amet, consectetuer

Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diem nonummy nibh euismod tincidunt ut
lacreet dolore magna aliguam erat volutpat. Ut
wisis enim ad minim veniam, quis nostrud exerci
tution ullam corper suscipit lobortis nisi ut aliquip
ex ea commodo consequat.
Duis te feugi faci

Duis
autem dolor in hendrerit
in vulputate velit esse
molestie consequat, vel
illum dolore eu feugiat
nulla facilisis at vero eros et

Sit amet, consectetuer adipiscing elit, sed diem
nonummy nibh euismod tincidunt ut lacreet dolore
magna aliguam erat volutpat. Ut wisis enim ad
minim veniam, quis nostrud exerci tution.

commodo consequat. Duis te feugi facilisi. Duis

autem dolor in hendrerit in vulputate velit esse

molestie consequat, vel illum dolore eu feugiat nulla

facilisis at vero eros et accumsan et iusto odio

dignissim qui blandit praesent
luptatum zzril delenit au
gue duis dolore te feugat
nulla facilisi.

Sit amet, consectetuer
adipiscing elit, sed diem
nonummy nibh euismod
tincidunt ut lacreet dolore
magna aliguam erat
volutpat. Ut wisis enim ad
minim veniam, quis nostrud

Lorem ipsum dolor consectetuer

Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diem nonummy nibh euismod tincidunt ut

molestie consequat, vel illum dolore eu feugiat nulla
facilisis at vero eros et accumsan et iusto odio
dignissim qui blandit praesent luptatum zzril delenit
au gue duis dolore te feugat nulla facilisi.

nonummy nibh euismod
tincidunt ut lacreet
dolore magna aliguam
erat volutpat. Ut wisis
enim ad minim veniam,
quis nostrud exerci
tution ullam corper
suscipit lobortis nisi ut
aliquip ex ea commodo
consequat. Duis te feugi
facilisi. Duis autem
dolor in hendrerit in
vulputate velit esse
molestie consequat, vel
illum dolore eu feugiat
nulla facilisis at vero
eros et accumsan et
iusto odio dignissim qui
blandit praesent
luptatum zzril delenit

nonummy nibh euismod
tincidunt ut lacreet
dolore magna aliguam
erat volutpat. Ut wisis
enim ad minim veniam,

Ut wisis enim ad minim
veniam, quis nostrud
exerci tution ullam
corper suscipit lobortis
nisi ut aliquip ex ea
commodo consequat.
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ECKLIST

These are samples only. They are not meant to represent approved designs.

Have you used the proper entity logo?

Does your copy fall within the word count?

Are all your images 300 dpi and CMYK?

Have you ran spellcheck?

Have you checked header consistency?
(e.g. All Caps, Upper/Lower Case, etc.)

Did you use dots for phone numbers?
(e.g. 321.434.7873)

This is a sample only. It is not meant to represent an approved design.

CREATIVE BRIEF

needed, consider using a
4x9 Rackcard insert.

Entity:

= = au gue duis dolore te N

. " lacreet dolore magna aliguam erat volutpat. Ut wisis Sit amet, consectetuer - .
accumsan et iusto odio ilisi — - .
dignissim qui blandit enim ad minim veniam, quis nostrud exerci tution feugat nulla facilsi :::‘:’:m:{:;::’h Have y0U Used the proper ent|ty C0|Or? Ta rg et Audlence
praesent luptatum zzril ullam corper suscipit Iobcfms nisi u.t allT.n.p ex.ea Sitamet consactetuer euismod tincidunt ut
delenit au gue duis dolore commodo consequat. Duis te feugi facilisi. Duis e alit-sed dlem Iacreet dolore magna
te feugat nulla facilsi autem dolor in hendrerit in vulputate velit esse piscing elit, aliguam erat volutpat.

Call to Action:

Contact Info:

HF Marketing Contact:




VARIATIONS

PALM BAY COMMUNITY HOSPITAL

‘ Palm Bay
\ Community
| HOSPITAL

| WWW.HEALTH-FIRST oRG

COVER EXAMPLES

Lorem ipsum dolor sit amet

Consectetuer adipiscing elit, sed diem nonummy
nibh euismod tincidunt ut lacreet dolore magna
aliguam erat volutpat. Ut wisis enim ad minim
veniam, quis nostrud exerci tution ullam corper
suscipit lobortis nisi ut aliquip ex ea commodo
consequat. Duis te feugi facilisi. Duis autem dolor
in hendrerit in vulputate velit esse molestie
consequat, vel illum dolore eu feugiat nulla
facilisis at vero eros et accumsan et iusto odio
dignissim qui blandit praesent luptatum autem
dolor in hendrerit in vulputate veli.

Duis te feugi facilisi. Lorem ipsum dolor sit amet,
consectetuer adipiscing elt, sed diem nonummy
nibh euismod tincidunt ut lacreet dolore magna
aliguam erat volutpat.
Ut wisis enim ad
minim veniam, quis
nostrud exerci
tution ullam corper
suscipit lobortis nisi
ut aliquip ex ea
commodo
consequat. Duis
autem dolor in
hendrerit in
vulputate velit esse
molestie consequat,
vel illum dolore eu
feugiat nulla facilisis
at vero eros et
accumsan et iusto
odio dignissim qui
blandit praesent luptatum zzril delenit au gue
duis dolore te feugat nulla. Ut wisis enim ad
minim veniam, quis nostrud exerdi tution ullam

corper suscipit lobortis nisi ut aliquip ex ea
commodo consequat. Duis te feugi facilisi. Duis
autem dolor in hendrerit in vulputate velit esse
molestie consequat, vel illum dolore eu feugiat
nulla facilisis at vero eros et accumsan et iusto.

Consectetuer adipiscing elit, sed diem nonummy
nibh euismod tincidunt ut lacreet dolore magna
aliguam erat volutpat. Ut wisis enim ad minim

veniam, quis nostrud exerci tution ullam corper

INSIDE FLAT EXAMPLE

Note: This top color block must always remain intact.

Cape
Canaveral
HOSPITAL

WWW.HEALTH-FIRST 0Rrg

CAPE CANAVERAL HOSPITA

Lorem ipsum dolor consectetuer
sit amet, consectetuer

Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diem nonummy nibh euismod tincidunt ut
lacreet dolore magna aliguam erat volutpat. Ut wisis
enim ad minim veniam, quis nostrud exerci tution
ullam corper suscipit lobortis nisi
ut aliquip ex ea commodo
consequat. Duis te feugi
facilisi. Duis autem dolor in
hendrerit in vulputate velit
esse molestie consequat, vel
illum dolore eu feugiat
nulla facilisis at vero eros et
accumsan et iusto odio
dignissim qui blandit
praesent luptatum zzril
delenit au gue duis dolore

Lorem ipsum dolor consectetuer

Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diem nonummy nibh euismod tincidunt ut
lacreet dolore magna aliguam erat volutpat. Ut wisis
enim ad minim veniam, quis nostrud exerci tution
ullam corper suscipit lobortis nisi ut aliquip ex ea
commodo consequat. Duis te feugi facilisi. Duis
autem dolor in hendrerit in vulputate velit esse
molestie consequat, vel illum dolore eu feugiat nulla
facilisis at vero eros et accumsan et iusto odio
dignissim qui blandit praesent luptatum zzril delenit
au gue duis dolore te feugat nulla facilisi.

Sit amet, consectetuer adipiscing elit, sed diem
nonummy nibh euismod tincidunt ut lacreet dolore
magna aliguam erat volutpat. Ut wisis enim ad
minim veniam, quis nostrud exerci tution.

Lorem ipsum dolor
sit amet,
sectetuer

con
adipiscing elit, sed
diem nonummy

tincidunt ut lacreet
dolore magna
aliguam erat
volutpat.

Lorem ipsum dolor
sit amet,

consectetuer
adipiscing elit, sed
diem nonummy
nibh euismod
tindidunt ut lacreet
dolore magna
aliguam erat
volutpat.

VIERA

HOSPITAL

“ WWW.HEALTH-FIRST 0Rg

HEADLINE HERE

Lorem ipsum dolor sit amet

Lorem ipsum dolor it amet, consectetuer adipiscing elit, sed
diem nonummy nibh evismod tincidunt ut lacreet dolore
magna aliguam erat volutpat. Ut wisis enim ad minim
veniam, quis nostrud exerdi tution ullam corper suscipit
lobortis isi ut aliquip ex ea commado consequat, Duis te
feugi facilsi. Duis autem dolor in hendrerit in wulputate velit
esse molestie consequat, vel llum dolore eu feugiat nulla
facilsis at vero eros et accumsan et iusto odio dignissim qui
blandit praesent luptatum zzrl delenit au gue duis dolore te

feugat nulla facilsi.

Sit amet, consectetuer adipiscing elit, sed diem nonummy
nibh euismod tincidunt ut lacreet dolore magna aliguam erat
volutpat. Ut wisis enim ad minim veniam, quis nostrud exerci
tution ullam corper suscipit obortis isi ut aliquip ex ea
commodo consequat. Duis te feugi facilsi.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed
diem nonummy nibh evismod tincidunt ut lacreet dolore
magna aliguam erat volutpat. Ut wisis enim ad minim
veniam, quis nostrud exerci tution ullam corper suscipit
lobortis isi Ut aliquip ex ea commado consequat. Dui te
feugi facilsi. Duis autem dolor in hendrerit in vulputate velit
esse molestie consequat, vel llum dolore eu feugiat nulla
facilss at vero eros et accumsan et iusto odio dignissim qui
blandit praesent luptatum zzrl delenit au gue duis dolore te
feugat nulla facilsi.

Sit amet, consectetuer adipiscing elit, sed diem nonummy
nibh euismod tincidunt ut lacreet dolore magna aliguam erat
volutpat. Ut wisis enim ad minim veniam, quis nostrud exerci
tution ullam corper suscipit oborti nisi ut aliquip ex ea
commodo consequat. Duis te feugi facilsi.
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4x9, 4-Fold, Rack Card
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CHECKLIST

These are samples only. They are not meant to represent approved designs.

Have you ran spellcheck?

(e.g. 321.434.7873)

Have you used the proper entity logo?
Have you used the proper entity color?
Does your copy fall within the word count?

Are all your images 300 dpi and CMYK?

Have you checked header consistency?
(e.g. All Caps, Upper/Lower Case, etc.)

Did you use dots for phone numbers?

SPECS:

e Flat size: 16" x 9"

e Finished size: 4" x 9"

e 8-page parallel-fold

e Full bleed

¢ 4-color printing
(images and artwork
should be CMYK)

SUGGESTED WORD COUNT:
¢ 1,100 words
(does not include
captions or headlines)

ELEMENTS USED IN
THIS EXAMPLE:
e Color banding
& blocking
e Slideshow
e Mesh
® Logo wrap

This is a sample only.
It is not meant to represent an approved design.

CREATIVE BRIEF

Entity:

Target Audience:

Call to Action:

Contact Info:

HF Marketing Contact:
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TRAINING CENTER

Training
Center
ofHEALTHFlRST

WWW.HEALTH-FIRST.ORG

INSPIRATIONCARD
4x9 Rack Card Inserts

Lorem ipsum dolor
sit amet, consectetuer

Lorem ipsum
. . dolor sit amet,
Lorem ipsum dolor sit amet, consectetuer

consectetuer adipiscing elit, sed adipiscing elit,
diem nonummy nibh euismod seddiem
tincidunt ut lacreet dolore magna gsg‘;’:’;y ittt
aliguam erat volutpat. Ut wisis enim tincidunt ut

ad minim veniam, quis nostrud lacreet dolore
exerdi _tution ullam corper suscipit z:f’;iﬂgg:'fn
lobortis nisi ut aliquip ex ea wisis enim ad
commodo consequat. Duis te feugi minim veniam,
facilisi. Duis autem dolor in quis nostrud
hendrerit in vulputate velit esse z),(,:';:‘ :Z:;:Z:
molestie consequat, vel illum dolore suscipit lobortis
eu feugiat nulla facilisis at vero eros

et accumsan et iusto odio dignissim

qui blandit praesent luptatum zzril

nisi ut aliquip ex
ea commodo

delenit au gue duis dolore te feugat

nulla facilisi.

consequat. Duis
te feugi facilisi.
Duis autem dolor
in hendrerit in
vulputate velit
esse molestie
consequat, vel
illum dolore eu
feugiat nulla
facilisis at vero
eros et accumsan
et justo odio
dignissim qui
blandit praesent
luptatum zzril
delenit au gue
duis dolore te
feugat nulla
facilisi.suscipit
lobortis.

sit amet, consectetuer adipiscing
elit, sed diem nonummy nibh
euismod tincidunt ut lacreet dolore
magna aliguam erat volutpat. Ut
wisis enim ad minim veniam, quis
nostrud exerci tution ullam corper
suscipit lobortis nisi ut aliquip ex ea
commodo consequat. Duis te feugi
facilisi. Duis autem dolor in
hendrerit in vulputate velit esse
molestie consequat, vel illum dolore
eu feugiat nulla facilisis at vero eros
et accumsan et iusto.

WWW.HEALTH-FIRSTAORG

This is a sample only. It is not meant to represent an approved design.

CHECKLIST

Have you used the proper entity logo?
Have you used the proper entity color?
Does your copy fall within the word count?
Are all your images 300 dpi and CMYK?
Have you ran spellcheck?

Have you checked header consistency?
(e.g. All Caps, Upper/Lower Case, etc.)

Did you use dots for phone numbers?
(e.g. 321.434.7873)

CREATIVE BRIEF

SUITABLE FOR:
e Supplement to
4x9 Rackcards

SPECS:

e Flat size:
3.875" x 8.875"

e Finished size:
3.875" x 8.875"

e Full bleed

* 4-color printing
(images and artwork
should be CMYK)

SUGGESTED WORD COUNT:
* 155 words (body)
88 words (sidebar)
(does not include
headlines)

ELEMENTS USED
IN THIS EXAMPLE:
¢ Color banding
& blocking
* Mesh
* Logo wrap

Entity:

Target Audience:

Call to Action:

Contact Info:

HF Marketing Contact:




Health

INSPIRATIONCARD
8.5x11, Single-Fold, Brochure

FRONT PANEL

SPECS:
‘ ¢ Flat size: 17" x 11"
— | * Finished size: 8.5" x 11"
A CLOSER ¢ 4-page parallel-fold
P ool « Full bleed
(- o . ] i GIVING

i it
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e 4-color printing (images
and artwork should be
CMYK)

| amet, consectetur adipisicing elit sed do giusm:du
\empor incididunt ut labore et dolore mad a “:iu.;

| U enim ad minim veniam, quis nostrud exercitat

| utamcotaboris nisi ut aliquip ex ea commodo

| consequat

dation SUGGESTED WORD COUNT:
tion

| IR * 1,020 words

| e

- (does not include

Providing a charitable Captlons or headllnes)
gift to benefit health

care s investing in the

‘most basic community

need—life itself.

Without goodhealth,
one’s quality of life is
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FACE
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INSIDE PANELS

This is a sample only. It is not meant to represent an approved design.

CHECKLIST

CREATIVE BRIEF

Have you used the proper entity logo? Entity:

Have you used the proper entity color? Target Audience:

Does your copy fall within the word count?

Are all your images 300 dpi and CMYK? Call to Action:

Have you ran spellcheck?

Contact Info:

Have you checked header consistency? HF Marketing Contact:
(e.g. All Caps, Upper/Lower Case, etc.)

Did you use dots for phone numbers?
(e.g. 321.434.7873)
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These are samples only. They are not meant to represent approved designs.

INSPIRATIONCARD
Flyer (8.5x11)
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CHECKLIST CREATIVE

SUITABLE FOR:
e Department promotions
e Special events

* Point of service displays
e Packet inserts

e Office displays
e Patient education

SPECS:
e Flat size: 8.5”" x 11"
¢ Finished size: 8.5” x 11"
e Full bleed
e 4-color printing
(images and artwork
should be CMYK)

SUGGESTED WORD COUNT:
e 520 words

(does not include
captions or headlines)

ELEMENTS USED IN THIS EXAMPLE:

¢ Color banding & blocking
e Slideshow
* Mesh

* Logo wrap

This is a sample only. It is not meant to represent an approved design

BRIEF

Have you used the proper entity logo? Entity:

Have you used the proper entity color? Target Audience:

Does your copy fall within the word count?

Are all your images 300 dpi and CMYK? Call to Action:

Have you ran spellcheck?

Contact Info:

Have you checked header consistency?

HF Marketing Contact:
(e.g. All Caps, Upper/Lower Case, etc.)

Did you use dots for phone numbers?
(e.g. 321.434.7873)

Method of Distribution:




Health

TEXT HERE

OR
IMAGE

Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diem nibh eui d tincidunt ut
lacreet dolore magna aliguam erat volutpat. Ut wisis

enim ad minim veniam, quis nostrud exerci tution ullam
corper suscipit lobortis nisi ut aliquip ex ea commodo
consequat. Duis te feugi facilisi. Duis autem dolor in
hendrerit in vulputate velit esse molestie consequat, vel
illum dolore eu feugiat nulla facilisis at vero eros et
accumsan et iusto odio dignissim qui.

Sit amet, consectetuer adipiscing elit, sed diem
nibh euismod tincidunt ut lacreet dolore

magna aliguam erat volutpat. Ut wisis enim ad minim
veniam, quis nostrud exerci tution ullam corper suscipit
lobortis nisi ut aliquip ex ea commodo consequat. Duis te
feugi facilisi. Duis autem dolor in hendrerit in vulputate
velit esse molestie consequat, vel illum dolore eu feugiat
nulla facilisis at vero eros et accumsan et iusto odio

dignissim qui.

CHECKLIST

Have you used the proper entity logo?
Does your copy fall within the word count?
Are all your images 300 dpi and BW?

Have you ran spellcheck?

Have you checked header consistency?
(e.g. All Caps, Upper/Lower Case, etc.)

Did you use dots for phone numbers?
(e.g. 321.434.7873)

Did you know ...

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit,
sed diem nonummy nibh
euismod tincidunt ut lacreet
dolore magna aliguam erat
volutpat.

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit,
sed diem nonummy nibh
euismod tincidunt ut lacreet
dolore magna aliguam erat
volutpat.

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit,
sed diem nonummy nibh
euismod tincidunt ut lacreet
dolore magna aliguam erat
volutpat.
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INSPIRATIONCARD
Posters (In-House, 8.5x11)

SUITABLE FOR:
¢ In-house events (retirements,
birthdays, office celebrations
meeting notices, etc.)

1

SPECS:
e 85" x11”
e 1-color printing
(artwork should
be grayscale)

SUGGESTED WORD COUNT:
e 212 words

ELEMENTS USED IN THIS EXAMPLE:
e Mesh

® Logo wrap

Note: This template is provided in
Microsoft Word for flexibility and
ease of use.

CREATIVE BRIEF

Entity:

Target Audience:

Call to Action:

Contact Info:

HF Marketing Contact:




Health

INSPIRATIONCARD

President’s Message

SUITABLE FOR:
lViera

e President’s Message only
HOSPITAL PRES‘\:‘gESNATéSE
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e 2-sided
g aliguam ers volapat. Ut s
e teugiat nulla facisis atvero eroset = l«:‘u;m o e i
oo o et fusto odio dignissim e vt O et rtion llam corper 156pit
e duis dolor . ex ea comme ®
e tatum zzrl delenit au gue eborss s  aligip
- s i i L O Dlee
nulla facil i e adminin sl
ik et, consectetuer adipiscing e e nomummy nibh
Lo e ey iEh cusmod Unddunt Ut abpicigel el 100
elit, sed di olutpat. Ut wi ‘uismod tincie
lguam erat e
o s |
enim ad minis .

e 1-color printing
ullam corper sus(ipn{loboms nisi ut aliquip ex ea ——
commodo consequat

o e (images and artwork
Duis autem dolor in hendreritin ulputate velit esse scips lobor
p \\’\\va\k%, lipicing el sd i nommmy1ibh ShOUId be grayscale)
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minim venian.
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rticle 1 Headline i cim ad ini s,
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Lorem ipsum dolor sit a'::: = consectetuer adipiscing elit, e loborts s
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® 483 words (front)
d

mmy nibh euismo gelit, sed diem

diem nonummy nibh e‘ms:‘“ tincidunt ut lacreet da\?‘r; —~

{indidunt utlacreet dolore magna aliguam erat VOPES
magna av-quamde;;}’;':;ﬁam Ut wisis enim ad minim veniam.
Ut wisis enim ac -

800 words (back)
= tea commodo

. i tution ullam

. quis nostrud exerci ! nveniam.

quis nostrud exerci tution ullam O o susipt laborts i ut

corper suscipit loborts nisi ut riip ex ca commodo

PO ... (does not include
ip ex ea commodo. it ad minim veniam- Becna aliguam
P fat ad minim veniam. conieds WWW. HEALTH-FIRST-ORG [ o0

+ Lorem fpsum dolor it amet, consectetuer adipiscing

magna aliguam

..... sy venIaMm: ULWISTS €nim ad minim veniam.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diem e

nonummy nibh euismod tincidunt ut lacreet dok

erat volutpat. Ut wisis enim ad minim veniam, quis nostrud

tution ullam corper suscipit lobortis nisi ut ali
consequat ad minim veniam. Ut wisis enim ad minim veniam.

aligua Lorem g dolor si idl\ i
hnd vem psum door it amet, comectetueralpicng

«Lorem ipsum dolor st ame, consecietver adpiscing
Lorem ipsum dolor st amet, consectetuer adipiscing elt, sed diem
nonummy nibh euismod tincidunt ut lacreet dok

i e tincdunt ot lcree doore macna g erat
aliguam

erat volutpat. Ut wisis enim ad minim veniam, quis nostrud exerci +Lorem psum doorsitame, consectetuer adpiscing
tution ullam corper suscipit lobortis nisi ut i

consequat ad minim veniam. Ut wisis enim ad minim veniam

+ Lorem ipsum dolor sit amet, consectetuer adipiscing

e e s THIS EXAMPLE:

+Lorem fpsum dolor it amet, consectetuer adipiscing

Header TR S e e e Color bandin g
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diem * Lorem ipsum dolor sit amet, consectetuer adipiscing

nonummy nibh evismod tincidunt ut lacreet dol aliguam

eratvolutpat. Ut wisis enim ad minim veniam, quis nostrud exerci

tution ullam corpe

+ Lorem fpsum dolor sit amet, consectetuer adipiscing

e P e .

ot aborts it a o ' & blockmg
consequat ad minim veniam. Ut wisis enim ad minim veniam. * Lorem ipsum dolor sit amet, consectetuer adipiscing

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diem ®Lorem psum dolor it amet, conseceetuer schpiscing

nonummy nibh euismod tincidunt ut lacreet dolore magna aliguam

erat volutpat. Ut wisis enim ad minim veniam, quis nostrud exerci

* Mesh
tution ullam corper suscipit lobortis nisi ut aliquip ex ea commodo
consequat ad minim veniam.

* Logo wrap
(Namey's Star Qualities: Header

L st amet, consectetuer d
‘amet, consectetuer tincidunt ut lacreet dolore
i e +Lorem psum dolorstamet,  magna aliguam erat volutpat. Ut wisis enim ad minim

image e T L I veniam, quis nostrud exerci tution ullam corper suscipit
euisTOO tInAUNE Ut conecttve diphing sod. —iOUOSHSHULAIGUD d minim
lacreet dolore magna

e s~ veria, Ut wisis enim ad minim veniam:

aliguam eratvolufpat.  neduntutiereed ipsurn dolor it amet, q i, sed
Utwisisenimad minim e @ - chem nonummy nibh-euismod tincidunt utlacréet dofore

veniam, quis nostrud exerci tution ullam tuer dip : I tvol d 3

corper suscipit lobortis nisi Ut aliquip X 3 . Lorem psum dolor st amet,

commodo consequat ad minim veniam.

consectetver adipiscing

CHECKLIST CREATIVE BRIEF

Have you used the proper entity logo? Entity:

Have you used the proper entity color? Target Audience:

Does your copy fall within the word count?

Are all your images 300 dpi and BW? Call to Action:

Have you ran spellcheck? Contact Info:

Have you checked header consistency?

HF Marketing Contact:
(e.g. All Caps, Upper/Lower Case, etc.)

Did you use dots for phone numbers?
(e.g. 321.434.7873)
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