Borinqueno

The Challenge:

Help a faith-based healthcare organization with
a long and proud history develop a dynamic
sustainable community brand that authentically
reflects their caring spirit, patient-based focus

and their health/wellness role in the region.
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HOSPITAL DE LA

Dr. Hostos Fernandez . Ral Marquez
GinecSlogo y Obstetra Gastroenterélogo

Hemos invertido en Medicina
Molecular, Medicina Nuclear y en el
area de cuidado cardiovascular,

=) e 1 “ haciendo posible grandes avances
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I servicios de la més alta calidad. concarcio — '"_L‘ i A
Es bueno saber que lo mejor esta 9
The Audience: ool of it cerca e casa Su salud comienza aqu1
e Audience: f = 3 787-892-1860
Potential patients within a regional drive market for healthcare : 1 - Trolley~San German
diagnostics, quality medical care and hospitalization. rt Sl y ' ﬁ,@;‘_‘;%&’i%‘;& o AT
Operati n'g nearly without interruFJtion since 1511, this hospital anq eXpe oS Su salud y cuidado es nuestra pnondad www.HospitalConcepcion.com Una f am]_ha de eXpertOS
campus in San German, Puerto Rico, was LOSING MARKET SHARE in
an increasingly complex and competitive region, with chain operations
moving in. _ e — ' ~ )
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The Strategy: mm - bienvenido ¥
Based on existing and conducted research/diagnostics, create a unique CONCEPCION

and proud brand to reflect health, not sickness. Assure that brand
attributes support the pride of history, the RESPECT FOR DEEP
SPIRITUAL ROOTS, and the “FAMILY” CONNECTIVENESS that
characterizes the culture. Encourage and grow PATIENT COMFORT
ZONES and enhance visitor and outpatient environments, while
building an INTERNAL MARKETING ADVISORY TEAM to help sustain
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the brand and nurture it. 8 9 2 1 8 1 . . Memg*;j:;gm
Market to maximize awareness of TECHNOLOGY ADVANTAGES and k 5 bienvenidos e
physician accomplishments while growing premise of hospital campus

as representing the foundation of the community and A WELCOMING
COMMUNITY PLACE.
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The Results:

Two Brand Development Tracking Surveys revealed: : . : —— , : KoshTAL e a
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> 93% of those responding think we have done a good job Smscoic il ton RS <

Hospital? Sit amet, consectetuer

adipiscing elit, sed diem nonummy nibh
euismod tincidunt ut lacreet dolore

REFLECTING THE IMAGE OF THE HOSPITAL, which was one
our main goals

magna aliguam erat volutpat.
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> GREAT RECALL RATE and very positive view of the LANGUAGE conde CUidany, ﬁ i nosirud exerci ution ullam corper suscipit
susalug RO LEVaR GErMAN lljoho:hsfmsl ufl al:qm%ex ea ::nm:mldo,
H : o o uis te feugi facilisi. Duis autem dolor in
an d IMAGERY Used In the adS SILE%;{?E:‘EE;EH Suva 5 . hendrerit ingvulputale velit esse molestie
{ = 2 i = consequal, vel illum dolore eu feugiat nulla
> Employees that are very proud of the ADVERTISING THAT @ I — facilisis at vero eros el accumsan et iusto,
\ Hospital de La Col i eltorocipsi@pric.n e
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¢ Tiene una emergencia?
SUCCESSFUL INTRODUCTION of New Revenue Ce nter Pagina Principal | Mapa Sitio | Empleos | Moticias | Contactenos @

Cath Lab Launch MET AND EXCEEDED MONTHLY GOAL for scheduled
procedures BY 180% IN ITS FIRST MONTH



